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DECLARATION OF JOHN MICHAEL JENSEN UNDER RULE L131 

I, JOHN MICHAEL JENSEN, declare as follows: 

1. The statements herein are based upon my personal knowledge and if called to testify 
under oath in court I could and would so testify* 

2. I am over 18 years old; 

3. I conceived of the idea described in Application 09,776,498 prior to April 20, 2000; 

4. On April 20, 2000, I reduced to writing the idea of "A Pay-Per-E-Mail Service 
STARSBEST.COM E-mail Your Favorite Stars ($2 and up) " EXHIBIT 1 . 

5. On or before April 20, 2000, I developed the idea and wrote the attached "Service 
Agreement*', attached and incorporated as EXHIBIT 2; 

6. On April 20, 2000, 1 developed the six interactive web pages attached as EXHIBITS 3-8; 

7. The six web pages in EXHIBITS 3-8 reduced the concept to practice on the web pages; 

8. As seen in the Screen shot of my computer hard drive (EXHIBIT 9), I made the six 
HTML pages named (with misspellings) on: 
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a. "staisbest.com www site" made on April 20, 2000 at 5:56 AM. EXHIBIT 3; 

b. "Starsbest.com TV site #1" made on April 20, 2000 at 4:42 AM; EXHIBIT 4; 

c. "Starsbest.com Stars INtroduction Page" made on April 20, 2000 at 5:55 AM; 
EXHIBITS; 

d. "Starsbest.com Message Page" made on April 20, 2000 at 5:56 AM; EXHIBIT 6; 

e. "Starsbestcom bill order payment page'* made on April 20, 2000 at 5:56 AM; 
EXHIBIT 7; 

f. "Starsbestcom Star Signup*' made on April 20, 2000 at 2:57 PM; EXHIBIT 8; 

9. "starsbest.com www site" is part of an interactive system or method with information 
input functions that resides on an intermediary facility connected to a network that 
transmits and receives information, text, and communication via a network, including 
where the intermediary facility receives text inputted or transmitted from a User's 
communication device to the intermediary facility such that the intermediary facility 
transfers the User's text or communication to a Receiver or Receiver's account after the 
User pays a fee or bears a cost on the intermediary facility. The User's fee or cost benefits 
all or in part the Receiver, The intermediary facility of the interactive system or method 
transmits information for display on a communication device and accepts input of 
information, text, communication, or queries from a communication device. Often, the 
intermediary facility would transmit an HTML or similar page to the User's 
communication device or computer software browser- The page* text, image or 
information in Hyper Text Markup Language (HTML) or similar format would allow a 
User on his communication device to click on, indicate, or select the information, word, 
image, or link to navigate to the desired destination, page or location associated with the 
selected word, image, link or information, including a page or location associated with a 
specific famous person, Receiver, association or category. This "starsbestcom www site" 
was created on or before April 20, 2000 and a time of 5:56 AM EXHIBIT 3. 

2 
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10. "Starsbest.com TV site #1" is part of an interactive system or method with information 
input functions that resides on an intermediary facility connected to a network that 
transmits and receives information, text, and communication via a network, including 
where the intermediary facility receives text inputted or transmitted from a User's 
communication device to the intermediary facility such that the intermediary facility then 
transfers the User's text or communication to a Receiver or Receiver's account after the 
user pays a fee or bears a cost on the intermediary facility. For example, "Starsbest.com 
TV site #1" is an interactive web page with information input functions that resides on a 
intermediary facility connected to a network that transmits and receives information via a 
network, including presenting information for display on the User*s communication 
device and accepting User input of information or queries, "Starsbestcom TV site 
illustrates the "finding function" by category via a network to display on the User's 
communication device or computer and facilitate the User's navigation, search, and 
finding on the intermediary facility, The intermediary facility transfers text or image or 
information in Hyper Text Markup Language (HTML) or similar format so as to allow a 
User to click on, select, or indicate a word, image, or link and navigate to or transfer to a 
desired page or location associated with the desired word, image, link, information, 
person, Receiver, or category. For example, if the User selected the word or image 
television" on the "starsbestxom www site", then the intermediary facility would 
transmit information via a network to the User's communication device, including 
transmit a particular page or location associated with the subcategory of television, or a 
particular Receiver. For example, after a User clicks on the HTML word "television* 1 
category of the main web page that resides on the intermediary facility, the intermediary 
facility transfers information to the User's communication device over a network such 
that a web browser or similar means on the User's computer arrives at, "finds", and 
displays the information on this "Starsbest.com TV site #1" page on the User's computer 
or communication device in a browser or similar means. The intermediary facility's 

3 



PAGE 14/103 ^ RCVD AT 12/10/2008 7:19:04 PM [Eastern Standard Time) * SVR:USPTO-EFXRF-5/10 * DN1S:2738300 * CSID:3108205988 * DURATION (mrn-ss):14.20 



Dac-10-08 04:19pm Frora-B S T Z 



310 820 5988 



T-113 P. 015/103 F-807 



finding functions provides a means to allow the User to locate, find or narrow the 
category or persons or affiliations related to a Receiver, category or subject (in this case 
the subject of television), and eventually to specify and select a specific Receiver. The 
intermediary facility's finding functions provides a means to find and to select a specific 
person, Receiver, or entity to direct a text, communication or email to. This 
"Starsbest.com TV site #1" was made on April 20, 2000 at 4:42 AM; EXHIBIT 4. 
U. "Starsbest.com Stars introduction Page" is part of an interactive system or method with 
information input functions that resides on an intermediary facility connected to a 
network that transmits and receives information, text, and communication via a network, 
including where the intermediary facility receives text inputted or transmitted from a 
User's communication device to the intermediary facility such that the intermediary 
fecility transfers the User's text or communication to a Receiver or Receiver's account 
after the User pays a fee or bears a cost on the intermediary facility. For example, 
"Starsbestcom Stars INtroduction Page" is an interactive web page with information 
input functions that resides on a intermediary facility connected to a network that 
transmits and receives information via a network, including presenting information for 
display on the User's communication device and accepting User input of information or 
queries, and sending information to the user's communication device or computer or to 
the Receiver's communications device or computer. The intermediary facility transfers or 
sends information such as this "Starsbest.com Stars INtroduction Page" page, including 
upon the User's or Receiver's selection of a link or HTML request, over a network to the 
communication device or computer. For example, this "Starsbest.com Stars INtroduction 
Page" provides information to a person who desires to participate as a Star, Receiver, or 
famous person or receive communication for a fee. This "Starsbest.com Stars 
INtroduction Page" page provides information related to the terms and conditions of 
participation. It clearly indicates that Privacy and security of the Receiver are respected. 



4 
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a 



This "Starsbestcom Stars introduction Page" was made on April 20, 2000 at 5:55 AM; 
EXHIBIT 5. 

12. "Starsbest.com Message Page" is part of an mtexactive system or method with 
information input functions that resides on an intermediary facility connected to a 
network that transmits and receives information, text, and communication via a network, 
including where the intermediary facility receives text inputted or transmitted from 
User's communication device to the intermediary facility such that the intermediary 
facility transfers the User's text or communication to a Receiver or Receiver's account 
after the User pays a fee or bears a cost on the intermediary facility. For example, 
"Starsbestcom Message Page" is an interactive web page with information input 
functions that resides on an intermediary facility connected to a network that transmits 
and receives information via a network, including presenting information for display on a 
communication device and accepting input of information or queries. Clicking on the text, 
image, representation or other information associated with the Star, Receiver, participant, 
or specific identity directs the intermediary facility to transfer the information associated 
with this "Starsbest.com Message Page" page over the network to the communication 
device or computer of the User such that the User is directed to input information on this 
page. For example, this would be a destination page once a User has clicked on , selected, 
or located a Receiver or Star that the User wishes to e-mail for a fee or cost. For example, 
the intermediary facility provides a text input box or input function for the User to enter 
text and for the intermediary facility to accept, to store, to account, or to organize the text 
input. The text input box is connected to an email server, database, input function, or 
storage feature on the intermediary facility such that the text inputted by the User is held, 
stored, or directed. After the User completes the input, the intermediary facility transfers 
the User to a payment page or function on the intermediary facility such as 
"Starsbest.com bill order payment page" and the User's transaction to pay a fee or bear a 
cost is completed by the intermediary facility, then the intermediary facility stores, 
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transfers, or direct the User's text to an account or address associated with the 
corresponding Receiver or Star. The intermediary facility can utilize additional means to 
accept User text input or communication, store a message or communication, and direct 
or transfer it. In this example, the intermediary facility limits the amount of text that a 
User can input to 400 characters; however different amounts of text or different limits can 
be imposed. The intermediary facility also allows the User to upload, store, or transfer on 
the intermediary facility a photo or image that exists on the user's communication device. 
The intermediary facility requires the User to input the User's email address or identify 
the User. Importantly, the Receiver's contact, address, or other personal information on 
the intermediary facility is hidden from the User and hidden from the User's 
communication device. The intermediary facility also requests or requires me User's 
email in order to track and to identify the User for return communication. This 
"Starsbest.com Message Page" was made on April 20, 2000 at 5:56 AM; EXHIBIT 6. 
13. "Starsbest.com bill order payment page" is part of an interactive system or method with 
information input functions that resides on an intermediary facility connected to a 
network that transmits and receives information, text, and communication via a network, 
including where the intermediary facility receives text inputted or transmitted from a 
User's communication device to the intermediary facility such mat the intermediary 
facility transfers the User's text or communication to a Receiver or Receiver's account 
after the User pays a fee or bears a cost on the intermediary facility. For example, 
"Starsbest.com bill order payment page" is an interactive web page with information 
input functions that resides on an intermediary facility connected to a network that 
transmits and receives information via a network, including presenting information for 
display on communication devices, and accepting input of information or queries. For 
example, on the intermediary facility, the User is directed to input User's payment, billing 
and personal identification information so that the User may pay the fee or bear the cost 
for transferring text or email, can be tracked for return communication, and otherwise 
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or 



identified and tracked. Once the User clicks the "Send order" or equivalent language 
direction on the intermediary facility, the intermediary facility consults via a network with 
known payment or financial organizations or credit companies, authenticates the User's 
identity and payment means, performs the transactions, including charging the User for 
the price per communication. The intermediary facility accounts for, stores, processes, or 
otherwise credits the Receiver with financial consideration including a share or future 
share of the revenue. The intermediary facility directs, transfers, or holds the User's text 
communication or email on the intermediary facility to an account or address associated 
with the Receiver where the Receiver's address or account information is not disclosed to 
the User or is hidden from the User. The Receiver's email or text account or storage 
location may or may not be located directly on the intermediary facility. This 
"Starsbest.com bill order payment page" web page was made on April 20, 2000 and a 
time of 5;56 AM; EXHIBIT 7 
14. "Starsbest.com Star Signup" is part of an interactive system or method with information 
input functions that resides on an intermediary facility connected to a network that 
transmits and receives information, text, and communication via a network, deluding 
where the intermediary facility receives text inputted or transmitted from a User's 
communication device to the intermediary facility such that the intermediary facility 
transfers the User's text or communication to a Receiver or Receiver's account after the 
User pays a fee or bears a cost on the intermediary facility. For example, "Starsbest.com 
Star Signup" is an interactive web page with Receiver information input functions that 
resides on an intermediary facility connected to a network that transmits and receives 
information via a network, including presenting information for display on the Receiver's 
communication device and accepting Receiver input of information or queries. On the 
intermediary facility, a person who intends to sign up and accept communication or email 
and otherwise identify himself or herself through the intermediary facility as a Receiver, 
must input information on the intermediary facility to sign up and agree to participate. 
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The Receiver will visit the intermediary facility via a network, input information, and the 
intermediary facility will establish an account as a Receiver in one or more entries or 
functions. For example, in conjunction with a modified version of the "Starsbest.com bill 
order payment page" specific to Receivers) on the intermediary facility, the intermediary 
facility can direct the Receiver to input legitimate and correct personal, credit card, email, 
address, and other identification and information on the intermediary's interactive web 
pages to sign up or agree to participate as a Receiver. The intermediary facility also 
establishes or indicates an account for the Receiver after the Receiver signs up so that, or 
through which, the Receiver may be paid or credited with funds, including paid via credits 
to a credit card, or otherwise credited with funds for receiving text or email 
communications, or participation. The intermediary facility may authenticate the identity 
or information associated with the Receiver by consulting or checking via a network with 
known credit companies or other online or additional sources that the names, credit card 
information, and other information offered or inputted by a Receiver matches the 
information on file with other known credit companies or other online or additional 
sources. The intermediary facility's authentication of Receivers intends to prevent people 
falsely signing up as a Receiver in a name other than their legal names or other than in 
names that correctly match the names or information appearing in the known credit 
records or other sources. Additional identification by the intermediary facility may be 
secured, includingby matching the address provided with the name of the Receiver and 
other sources. The authentication by the intermediary facility occurs prior to the inclusion 
of the Receiver on the intermediary facility's informational or web page. After the 
intermediary facility charges the User a fee or cost for the price per communication, the 
intermediary facility accounts for, processes, or credits the Receiver with a share or future 
share of the revenue, including by crediting amounts to a credit card. After the User's 
payment transaction has been processed or completed on the intermediary facility, the 
intermediary facility transfers the User's text communication or email to an account or 
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address associated with the Receiver where the Receiver's address or account information 
is not disclosed to the User or is hidden from the User. The Receiver's account may or 
may not be located directly on the intermediary facility. This "Starsbest.com bill order 
payment page" was made on April 20, 2000 at 5:56 AM; EXHIBIT 8. 

15. EXHIBITS 3-8 were written in Hyper Text Markup Language (HTML). EXHIBIT 9. 

16. The April 20, 2000 dates are correct. These files are kept on my computer. A true and 
correct copy of a screen shot is attached. EXHIBIT 9. 

17. Between April 20, 2000 and August 9, 2000, 1 researched whether other businesses were 
similar to the invention and I researched whether other patents, applications or inventions 
were similar to the invention; 

18. Between April 20, 2000 and August 9, 2000, 1 diligently researched the best manner of 
implementing and describing the invention, including researching the protocols and 
standards of the Invention and other network communications, so as to make the 
invention broadly available, including the software and hardware issues to implement the 
invention, 

19. Between April 20, 2000 and August 9, 2000, 1 diligently researched how to protect the 
invention under law; including business method patents and I read Patent It Yourself-A 
complete inventor's guide, by David Pressman and worked to develop the invention, set it 
down into practice, and protect it under the patent law. 

20. On August 9, 2000 at 9:19 AM, I wrote "Patent Method" attached and incorporated as 
EXHIBIT 10: 

An electronic communication and financial transaction method and system 

Abstract: A system and method for enabling electronic communication and 
financial transactions over a network via e-mail, chatroom, electronic broadcast, 
or other means wherein a user transfers funds or pays a fee or subscription to the 
receiver, a third party, or a combination of parties in order that the user may have 
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access to send or to receive infonnation or communications to or from an 
intended receiver or a third patty. For example, the method and system enables 
fans for a fee to send or to direct e-mails, to participate in electronic chats, to hear 
a live performance or broadcast over a network, or to otherwise send or receive 
electronic communications to or with their favorite entertainers, athrletes, stars, 
musicians, or performers. In turn, the athletes, stars, musicians, and performers 
receive a fee or a portion of the user's fee as a new revenue source, to supplement 
their income, or to off-set the costs of time or investment in their production or 
activity. 



Currently, no method or system exists on the Internet or other network that would 
enable a user with existing internet access to acquire and to pay for services or 
products which may be considered to be "pay-per-email'\ Vy-per-broadcast", 
"pay-per-view", "private-network", or other valuable services. This system and 
method is a new paradigm for promotion, payment, settlement, and revenue on 
the Internet or other network wherein the user pays a fee or subscription for the . 
privilege of sending and receiving information from a variety of sources and 
persons. The method and system involves a user accessing the internet or network 
by a computer, the facilitating host who receives payments for settlement and 
directs the user's request, and the receiving party who receives the request or 
communication as well as a credit for later payment and who accepts the 
communication and may in Turn generate further communication or response to 
the user. 
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an 



21. Between August 20, 2000 and September 25, 2000, I worked diligently to draft 
abstract, define claims and incorporate existing patent language and terminology into the 
specification to provide the necessary disclosures. 

22. By September 25, 2000, 1 had written and incorporated "Business Method Patent Stasbest 
#2" and saved the 27 page draft of the partially completed Application. EXHIBIT 11. 
EXHIBIT 11 is an amalgam of an abstract, claims and part of the specification that I 
drafted based on existing patent language, along with a great deal of informatioa from an 
Amazon.com patent application. 

23. By October 3, 2000, it was clear that I would have to draft the complete Application 
myself in my own words. 

24. On October 4, 2000. 1 wrote "Internet Business Patent Starsbest 10-3 #3". EXHIBIT 12. 

25. By October 23, 2000, 1 had diligently worked on and completed a 23 page draft of the 
Background of the Invention and the claims. EXHIBIT 13. 

26. By October 24, 2000, 1 downloaded the various parts of the Utility Patent Application 
from the PTO web site in pdfc format, and learned how to complete the Application and 
the required forms. 

27. Between October 24, 2000 and November 7, 2000, I diligently revised and edited ten 
(10) drafts of the Specification, increasing the detail each time. 

28. Between October 8, 2000 and January 7, 2001, 1 diligently revised and worked on the 
forms and the drawings, as well as researching, editing, and refining the Application, and 
how to file a proper Application with the PTO. 

29. Between January 7 and January 26, 2001, I diligently worked on revising, adding to, 
editing, and finalizing twenty -six (26) drafts of the Patent Application, increasing the 
detail each time such that it required 85 pages. 

30. 1 filed the application and supporting papers on January 26, 2001 and it was received into 
the PTO with a filing date of February 5, 2001 . 
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31.1 worked diligently on the invention from the date of the conception of the idea on or 
prior to April 20, 2000 to the date of filing on February 5, 2001 . 

Under penalty of perjury, I hereby declare that all statements made herein of ray own 
knowledge are true and that all statements made on information and belief are believed to be true; 
and further that these statements were made with the knowledge that willful false statements and 
the like so made are punishable by fine or imprisonment, or both, under Section 1001 of Title 18 
of the United States Code and that such willful false statements may jeopardize the validity of the 
application or any patent issued thereon. 

Dated: Qtcx^Jy^ °\ , "Z oog 
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BEFORE THE UNITED STATES 
PATENT AND TRADEMARK OFFICE 



In re the Patent Application 09/776,498 



DECLARATION OF JOHN MICHAEL 
JENSEN, INVENTOR AND APPLICANT 
IN SUPPORT OF PATENT 
APPLICATION 09/776,498 AND 
RELATED APPLICATIONS 



EXHIBIT 1 



"A Pay-Per-E-Mail Service ST ARSBEST.COM E-mail Your Favorite Stars ($2 and vp) 
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STARSBEST.COM 



E-mail Your Favorite Stars ($2 and up) 



Television 

Movies 

Music 
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Fashion 

Sports 

Wrestling 



Current Events 

Games 

Politics 

Regional 

Talkshows 



Others 



Disclaimer: Hopefully each Star who has agreed to participate will read and respond to each e-mail sent to 
ihem Realistically, Stars tire busy people and can't do everything, Smrsbest.com can not guarantee that ihe 
Stars themselves read these c-maiis or will respond, but all die stars here have agreed to participate and nave 
uureed to at least download the e-mail to a computer. The stars do not gel paid unless they or tiieir siarT 
download thera You will only be billed and notified when the ^mail is downloaded- Once downloaded, the 
e-mails may be screened or disposed of by the star or the star's starT. In other words, Starsbestcom irateMi 
promises, representations, or warranties about whether the e-mails will be read. S.mply, we provide a serv.ee 
that is the most likely way to communicate with your favonic stars. 
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BEFORE THE UNITED STATES 
PATENT AND TRADEMARK OFFICE 



In re the Patent Application 09/776,498 



DECLARATION OF JOHN MICHAEL 
JENSEN, INVENTOR AND APPLICANT 
IN SUPPORT OF PATENT 
APPLICATION 09/776,498 AND 
RELATED APPLICATIONS 



EXHIBIT 2 



"Service Agreement", 
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Service Agreement 
Basic Terms: 

Minimum E-mail price; S2.00 US. 
Maximum price: No maximum. 

Length of E-mail: 40 words or 320 characters max. I Photo, and links allowed. 
Revenue Split: Starsbesx.com 50% and Star 50%. 
Paid and Accounted for Quarterly. 

Star grams starsbest.com a 6 month right to be the exclusive pay-per-email service for that star. 

There is no cost to the Star to sign-up. Starsbestxom dues not make any payments to stars to participate. 

Siar is granted a .secure e-mail account which may be accessed from any internet- linked computer- E-mail 
can be picked up as desired. Accounts are only charged/credited when e-mail is downloaded byrtor star. 

Star also grants basic rights for the use of name and likeness in connection with service. 

All material will be private yet not confidential and not liable for idea submission liability. Starsbestxom 

Term of Agreement: Star agrees to a 6-momh exclusive term which is automatically renewable, if desired. 
The exclusivity is only that the star will not participate in another pay-per-email service or equivalent 
service during the 6-month period. 

Starsbest.com retains all rights with regard to pariicipatnais and as the classifications of participants. 



Starsbej5t.com 

Pricine and the Riant to Set the Price . 
The it was the righi to set ihe price per e-mail with a base price no less than $2.00 per There „ no 
maximum limit The minimum lees arc necessary because all charges are done by credu card which 
Sptcally charge 30 cents or more per transaction a, well as 2.5% to 3.5% ot the amount billed per 
transaction. 

These prices will be similar to the cost of postage, stationery, and supplies used to send a traditional 
correspondence by the US postal service. 

in addition, advertising, marketing, site development, programming, and other fees need to be paid. 

SUrsb.si.com recommends that the star set the price io somewhere between $2.00 mid $25.00 per e-mail 
for normal e-mail traffic. 

Financial Terms: StarsBest.com and the Star split the revenue from each e-mail equally (50-SO). 
Accouwing period. The accouniinfiand sealing of accounts shall be quarterly. 

Payment period. Starsbest.com will pay the star's share of the revenue 28 days after the close of the filing 
and accounting period which shall be quarterly per year. For example, starsbest.com will write star a check 
within 28 days after the close ol" the quarterly accounting and billing period. 
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Hold-back: Starsbesi.com will hold bade 10% of gro.<s revenues olthat quarter for one additional quarter 
year or create reserves for such amount for one additional quarter to account for or reflect potential 
chargebacks, fraud, disputed payments, unauthorized payments, or other liabilities which the star shall 
assume all responsibility. 
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BEFORE THE UNITED STATES 
PATENT AND TRADEMARK OFFICE 



In re the Patent Application 09/776,498 



DECLARATION OP JOHN MICHAEL 
JENSEN, INVENTOR AND APPLICANT 
IN SUPPORT OF PATENT 
APPLICATION 09/776,498 AND 
RELATED APPLICATIONS 



EXHIBIT 3 



starsbesl.com www site" with a date of April 20, 2000 and a time of 5:56 AM. EXHIBIT 3; 
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til^:///C:/User&/Jonn v /ozujenservuciiK t iu|j/otw sDcsuwui^ujuiuvwflM*, 



A Pay-Per-E-Mail Service 

STARSBEST.COM 

E-mail Yo ur Favorite Stars ($2 and up) „, I 



Television 

Movies 

Music 



Fashion 

Sports 

Wrestling 



Current Events 

Games 

Politics 

Regional 

Talkshows 

Others 



'Disclaimer Hopefolly each Star whd has agreed to participate will read and respond to each Miail sentto 
them Realistically, Stars are busy people and can't do everything StarsbesLcom can not guarantee that the 
Stars themselves read these e-mails or will respond, but alt the stars here have a^eed to participate and have 
agreed to at least download the e-mail to a computer. The stars do not get paid unless they or ftair stofl 
download them. You will only be billed and notified when the e-mail is downloaded Once downloaded, the 
e-mails may be screened or disposed of by the star or the star's staff, fa other words, ^^^^J? 
promises, representations, or warranties about whether the e-mails will be read. Simply, we provide a service 
thai is the most likely way to communicate with your favorim stars. 
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RECEIVED 
CBffPAL WOC CENTOR 

DEC 1 0 2008 



BEFORE THE UNITED STATES 
PATENT AND TRADEMARK OFFICE 



In re the Patent Application 09/776.498 



DECLARATION OF JOHN MICHAEL 
JENSEN, INVENTOR AND APPLICANT 
IN SUPPORT OF PATENT 
APPLICATION 09/776,498 AND 
RELATED APPLICATIONS 



EXHIBIT 4 



"Starsbesi.com TV site #1 " with a date of April 20, 2000 and a time of 4:42 AM 
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A Pay-Per-E-Mail Service 

STARSBEST.COM 

E-mail Your Favorite Stars ($2 and up) 

Television 



Comedy 
Cable 

Prime-Time 
Day Time 



Quiz-Show 

Talk-show 

On Jerry Springer 

On LoveMne 



Regional 
Wrestling 
Documentary 
News 

Others 



Or hy Name: 

ABCOEFGHUKLMN O P Q R S T U V W X Y Z 
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BEFORE THE UNITED STATES 
PATEMT AND TRADEMARK OFFICE 



In re the Patent Application 09/776,498 



DECLARATION OF JOHN MICHAEL 
JENSEN, INVENTOR AND APPLICANT 
IN SUPPORT OF PATENT 
APPLICATION 09/776,498 AND 
RELATED APPLICATIONS 



EXHIBIT 5 

"Starsbest.com Stars INtroducticin Page" with a date of April 20, 2000 and a time 
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Pay- Ker-fc- Mail service 



A Pay-Per-E-Mail Service 

STARSBEST.COM 



E-mail Your Favorite Stars ($2 and up) 

Stars: 

Get Paid as you gel Praised. 

Stars6esi.com pays you as you read pruisc from your fans. 

SuirsBest.com is the first and only pauper-e-mail service that allows fans for a fee to write a short e-mail 10 their 
Tavoriie stars. 

Siars get an opportunity to hear from fans and get paid lor their cftbrt. (Some stars may want to donate their proceeds 
io charily.) The amount of cash money a star cart make is almost unlimited and all without having to do a gran deal o work 
without having to endorse a product, and w ithoui having to take any great risk. Smrsbest.com allows a star to keep in touch with 
the fans while cashing in on the fame. 

Stars can pursue the e-mail al leisure. No personal response is required, expected, or necessary (although ofcourse a 
response is always hoped for). At the star's option, Starsbesi.com will provides an appropriate e-mail apprec.auon and 
recognition to the fan that die star has downloaded the e-mail. 

Privacy and security are respected. Respond to the most interesting or inticing. Communicate with and see picture of 
your fans. 

Available anytime on the go, regionally, locally, internationally on the Internet. 

Legal protection, for instance for for idea submission or confidentiality concerns, is provided. 

Kinancial accountings are up-to-daie and on-line. 

Fan-club development is assisted by gathering a personalised database of e-mail addresses. 
Start now. Immediately. It's free, Earn 
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BEFORE THE UNITED STATES 
PATENT AND TRADEMARK OFFICE 



In re the Patent Application 09/776,498 



DECLARATION OF JOHN MICHAEL 
JENSEN, INVENTOR AND APPLICANT 
IN SUPPORT OF PATENT 
APPLICATION 09/776,498 AND 
RELATED APPLICATIONS 



EXHIBIT 6 

"Starsbest.com Message Page" 
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A Pay-Per-E-Mail Service 

STARSBEST.COM 

E-mail Your Favorite Stars ($2 arid up) i 

Because Stars are busy people, brevity is essential. E-mail messages are limited to 400 characters 
(approximately 55 words). One picture is allowed as well. See including images. 

Important Information on the Contents : 

All ideas, concepts, characters, or other information you include or present in the message are given by 
you freely and without expectation of compensation, recognition, attribution, or remuneration. All 
information you present in the e-mail will be treated as if public, non-confidential, and in the public 
domain. Please read the communication agreem ent. 



Message: 



Photo: 



E-mail Address: 
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BEFORE THE UNITED STATES 
PATENT AND TRADEMARK OFFICE 

) JN SUPPORT OF PATENT 

) APPLICATION 09/776,498 AND 

) RELATED APPLICATIONS 

) 
) 
) 
) 
) 

— ) 



EXHIBIT 7 

"Starsbest.com bilJ order payment page" 
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Payment: 

Billing Address: 

Hirst Najnc 
Street Address 
City 

e-mail account: 

Credit Card Information: 

Visa/M C/Discover/Amex 
Acct 

Check Code: 



Last Name 
State 



Zip 



Expiration 



Check Message arid Photo: 



favorite nun. P V ' WC pr ° V ' de " Scrvu:e ,hat 15 lhe mosl «V •*» communicate with your 



Send Order 
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Bf iFORE THK UN ITED STATES 
PATENT AND TRADEMARK OFFICE 

In - U. Pa ten , „„„ 09/776,498 j SSS^SSSt^SSiSS^h 

) IN SUPPORT OF PATENT 
) APPLICATION 09/776,498 AND 
) RELATED APPLICATIONS 

) 
) 
) 
) 
) 

) 



EXHIBIT 8 

Starsbest.coni Star Signup page 
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A Pay-Pcr-E-Maii Service 

STARSBEST.COM 



E-mail Your Favorite Stars ($2 and up) 



Star Sien-iw: 

See the Agreement. 



Sizn-Un: 

Name: 

Category; Movies Television Music Fashion 
In Show/Team/Title/AKA: 

Mailing Address; 

City: 

State: 

Zip: 

Phone Number 1: 

Other Contact: 
Contact Phone Number: 



Wrestling 



To lessen problems, in most cases Starsbest.com will not post a nationally prominent Star's name until 
identity verification. Within a short period after signing up, verification should be complete and the 
service active. 
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BEFORE THE- UNITED STATES 
PATENT AND TRADEMARK OFFICE 



In re the Patent Application 09/776,498 



) DECLARATION OF JOHN MICHAEL 

) JENSEN, INVENTOR AND APPLICANT 

) IN SUPPORT OF PATENT 

) APPLICATION 09/776,498 AND 

) RELATED APPLICATIONS 

) 

) 

) 

) 

) 



EXHIBIT 9 

screen shot of the Starsbest.com folder 
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) IN SUPPORT OF PATENT 
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) RELATED APPLICATIONS 

) 
) 
) 
) 
) 

) 



EXHIBIT 10 



'Patent Method 
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An electronic communication and financial transaction method and system 

Abstract: A system and method for enabling electronic communication and financial transactions over a 
network via e-mail, chatroom, elecuonic broadcast, or other means wherein a user iransfcrs funds or pays a 
fee or subscription to the receiver, a third party, or a combination of parties in order that the user may have 
access to send or to receive information or communications u> or from an intended receiver or a third party. 
For example, ihe method and system enables fans for a fee lo send or to direct e-mails, to participate in 
electronic chats, to hear a live performance or broadcasi over a network, or to otherwise send or receive 
electronic communications to or with their favorite entertainers, athrleics, stars, musicians, or performers. 
In turn, the athletes, stars, musicians, and performers receive a fee or a portion of the user's fee as a new 
revenue source, to supplement their income, or to off-set the costs of time or invesrment in xheir production 
or activity. 

Currently, no method or system exi&ts on the Internet or other network that would enable a user with 
existing internet access to acquire and to pay for services or products which may be considered to be 4 *pay- 
per-email", "pay-pcr-broadcasr". "pay-per-view", "private-network", or other valuable services. This 
system and method is a new paradigm for promotion, payment, settlement, and revenue on the Internet or 
other network wherein the user pays a fee or subscription for the privilege of sending and receiving 
information from a variety of sources and persons. The method and system involves a user accessing the 
internet or network by a computer, the facilitating host who receives payments for settlement and directs 
the user's request, and the receiving party who receives the request or communication as well as a credit for 
later payment and who accepts the communication and may in turn generate further communication or 
response to the user. 
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PATENT AND TRADEMARK OFFICE 



In re the Patent Application 09/776,498 ) 

) 
) 
) 
) 
) 
) 
) 
) 

. . ) 



EXHIBIT 1 1 



"Business Method Patent Stasbest #2 : 



DECLARATION OF JOHN MICHAEL 
JENSEN, INVENTOR AND APPLICANT 
IN SUPPORT OF PATENT 
APPLICATION 09/776,498 AND 
RELATED APPLICATIONS 
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internet-based pay-per-communication financial transfer and communicacJ.cn system 
Abstract 

Disclosed ia an In cernet-based financial transaction and communication system 
that enables well-known individuals and other business entities ("stars" )' to 
market personal or Individualized communication, in return for a fee, no users 
("fans") over a network or through merchant Web sites or internet portals 
PMerchancs") . The system includes a merchant web site or portal that organises 
r.he "Stars" by name or association. A **fan" visits the merchant web site or 
portal for purposes of communicating with the "star". The "fan" registers or 
;<ets up an account with the merchant sii.e for purposes of communication, 
identification, and payment. The fan writfis an e-mai.l or generates other 
communication and then pays a price for purposes of conveying the communication 
lo the "scar". Tne merchant .accepts, accounts for, and processes the fan's fee. 
The merchant web site or porcal control* or limits the form, size, and mode of 
ran' s communication. The fee is divided between the merchant web site or portal 
& nd the "star". The merchant web site or portal transmits the e-mail, keeps an 
accounting, ana subsequenrly remits payment to the "star". The "star" may 
respond to the "fan's" emaxJ personally, by group, or generically through the 
merchant web site or portal or through other means. 
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Claims 



1. A method of selling communication or a means to transfer funds to a well- 
known person, the method comprising: 



PAGE47/103*RCVDAT 12/1012008 7:19:04 PM (Eastern Standard Timep SVR:USPT0-EFXRF-5/1C * DNIS:2738300 * CSID:310820S988* DURATION (mm-ss):14-20 



Dec-10-08 04:23pm Frcra-B S T Z 



310 820 5988 



T-113 P. 048/103 F-807 



providing a Web sice syscem th.ic includes a browaable cacalog of names, 
associations, or references; 

providing a means or service f.r users tu fans lo locate and to communicate to a 
"si.ttc" or well-known person; 

providing a means or service for allowing users or fans to electronically 
communicate or construct an e-mail message directed to a "star" or well-known 

person; 

providing a user or fan registration or enrollment syscem which allows users to 
electronically identify themselves and establish an accoant for the purposes 
of submitting or providing payment; 

providing a user or tan 6 moars or system to submit payment or money to a 
•scar"; 

processing * financial transaction whereby through the merchant Web Site or 
internet portal system the far, pays a fee for each communication; 

providing & means or service for a star to communicate with a fan in exchange 
foe compensation; 

determining and recording within a computer memory compensation for the 
sx.ar foe the transaction or communication; 

Transmitting to the star's computer the. fan's c-.ommunication and transmitting to 
the star's financial control .i fee generated by the fan's request for 
communication . 

2 The method of claim 1, wherein determining and recording within a compater 
memory compensation for the associate comprise* calculating a commission which 
is based at least in part on a selling price of an item purchased by the 
customer . 

3. The method of claim 1, further comprising paying the commission to the 
associate electronically. 

4. The method of claim l, further comprising: 

generating a feedback report which contains activity data for the item-specific 
link for a selected period of time; and 

transmitting the feedback report to the associate. 

5. Tne method of claim 4, wherein the activity data comprises at : least one of 
the following: (i) a number of click-through events produced by the link, ui) a 
qusn^ty of sales resulting ilrom the ciick-through events, and (ilU commission* 

for che associate for Lhe sa:.es. 

6. The method of claim 1, wherein the J teir, is a book. 

7. A method of selling items with che assistance of .ssocxates, the method 
comprising : 

providing * web .iu system r.haL includes a brow^ble cacalog ot Items and 
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provides services tor allowing customers -o electronically purchase the items; 

orovldirg a database which contains infcrn.at.ion about a plurality Of associates 
tbHC select and recommend .1 cams from the catalog within respective areas of 
expertise, at lease some of Che associate* operating associate Wan sites that 
include item-specific links to the Web aii.e system; 

receiving ftom a computer of a customer a .request message wnich contains an 
associate identifier and an item identifier and extracting the associate and 
item identifiers from the message, . the request message generacea in response to 
selection by cne customer of a link of .in associate Web site, the link provided 
in conjunction with a recommendation of the item by an associate; 

transmitting to the customer's computer a Web page which corresponds Lo the item 
identifier extracted from the request message; 

transacting a sale of the item and/or other items of the catalog with the 
customer through the Web Site system; 

using the associate identifier extracted from the request message and the 
database to identify the associate; and 

compensating the associate for the salt. 

8. The mothod of claim ?, wherein compensating the associate for the sale 
comprising paying the associate electronically. 

9. The method of claim 7, further comprising automatically generating and 
transmitting to the associate a report wr.ich contains activity data for the link 
for a selected period of time. 

10. A method of selling items with tne assistance of associates, the method 
comprising : 

providing a Web site system tnat include* a bro-sable catalog of items and 
provides services for allowing customers co electronically purchase tne items; 

transmitting to a user a business agreemftnt which specifies legal terms for 
operating as an associate that refers customers to the Web site system ir. 
exenange for componsation; 

transmitting to Che user an associaie .:-nrOLlmenl application which is adapted to 
be completed and electronically submitted to apply to operate as an associate, 

electronically receiving a completed enrollment application from the user; 

processing the completed enrollment application; 

storing user information contained within the completed enrollment application 
and an associate identifier within a computer memory; 

electronically providing to the user Instructions for generating hypercextu.il 
documents with item-specific links that, when selected by * <^™' r ' c j£ se Che 
user's associate identifier <.nd an Identifier of a recommended item to be 
transmitted to the Web site :;ystem in a request message; and 

jr. response to a referral of a customs which result in a purchase of one or 
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more items from the Web site system, dei.ej mining compensation for che user for 
the referral. 

11 The method of claim 10, wherein electronically providing instructions 
comprises transmitting to the use/ an aviate identifier and instructions for 
incorporating the associate identifier into the item-specific links. 

12. The method or claim 10, further comprising -siectronically paying the 
associate a monetary amount that represents the compensation. 

13 The method of claim 10, further comprising generating and transmitting to 
the user a report which contains activity data for at least one ilem-specj f ic 
link provided by the user. 

14. A method of facilitating electronic purchases or items, comprising: 

providing a Web site system that includes a browsable catalog of items and 
provides services for al] owinci customers to electronically purchase items from 
the catalog; 

providing a system for allowing associates to operate associate- Web sites that 
display selected items of the catalog and refej customers to che Web site system 
in exchange for compensation; 

tracking a customer's selections of a plurality of items of the catalog from 
multiple different associate Web sites, wherein different items of the plurality 
are selected by the customer from different associate Web sites; 

maintaining a record of the plurality or items selected by the customer within a 
shopping cart data structure within a computer memory of the Web site system; 

,uh the web site system, transacting a sale Of the plurality or items recorded 
Ithin the shopping cart data structure to the customer; and 

in response to the sale, determining, for uach of the associate Web sites From 
which the items were selected, compensation for a corresponding associate. 

lb. The method of claim 14, wherein maintaining a record of the plurality °* 
items comprises storing within the shopping cart data structure identifiers that 
correspond to the associate Web sites from which the respective items were 
selected. 

16. The method of claim 14, further comprising the computer-implemented steps 
or: 

generating a report that contains information about customer referrals produced 
by an associate Web; and 

transmitting the report to » corresponding associate. 

17 A method of selling items, from a catalog of items with the assistance of 
associates, the catalog accessible to users of a merchant Web site ^ r ^ n f 
provides services for allowing users to elect. onically purchase item* from the 
catalog, the method comprising: 

enrolling a plurality of associates using an online registration syscem; 



w 
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initiating electronic transfers to the ^acc-iatfts constructions for creating 
Jen pages with links that axe formatted to cnabLe reterraJs of customers from 
web sices of the associates to che merchant Web site to be tracked; 

cracicing referrals of customers from the Wei, sices of the associates to the 

merchant Web sice system; and 

determining compensation for the aasoci*L«s tor Che referrals of cuatomera chat 
result in purchases of items from the catalog. 

18 The method of claim 17, wnerein enrolling a plurality of associates 
comprises automatical] y assigning associate identifiers to the associates, and 
whorein the instructions specify a to* mat for including tne associate 
identifiers within the links to permit Lhe tracking of the customer referrals. 

19 The method Of claim 17, wherein enrolling a plurality of associates 
comprises providing electronic: access to a document which contains terms and 
conditions for operating an associate Web sice. 

20. The method Of claim 17, further comprising electronically paying the 
S5sociaL.es . 

23 The method Of claim 17, further comprising generating and electronically 
sending to an associate of th.i plurality a report which contains data abouc 
customer referrals and resulting sales attributed to the associate. 

22 The method of claim 17, further comprising transmitting CO at least one 
associate of the plurality a document which contains suggestions for building a 
successful online store. 

21 A method of operating a virtual Store i.o sell items In association with a 
merchant that operates a merchant Web fiite, the method comprising: 

providing an associate Web site which Is separate from the merchant Web site; 

selecting from an electronic catalog ot the merchant Web site V^^ndtna^t 
or the catalog to display within tne associate Web site, the subset including at 

.ltaast one item; 

tor each item of the subset, incorporating into the associate Web s j™ <*> » 
description and/or graphical representation or the item, and (b) a link which 
permits a user of the associate Web site to access the merchant Web jlte to 
parchase the 1 W , the link formatted such that selection of the link by the 
Lfr causes a computer of the user to generate a request message which includes 
an item identifier and an associate identifier; and 

receiving compensation for ar. least one referral of a user to the /^chant Web 
site that results in a saia, the referral resulting from selection of the link. 

24. The method of claim 23, further comprising generating a n «^ r ;"" 3 .„ _ he 
description of at least one of the items cf the subset, and incorporating the 
editorial description into the associate Web site. 

25 The method of claim 23, wherein selecting from the electronic ca " l0Q ; 
comprises Sheeting * plurality of books which fall within a subnet-based 
category to which the associate Web aire- pertains. 
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2t. The metnoo of claim 23, further comprising displaying i a buaino !L??T? c f"? /0r 
iccjo of Che merchant wir.hin tn* associate Web sxte co indicace. an ^filiation 
wii:h che merchant. 

27 The mecnod of claim 23, further comprising Incorporating into the associate 
web sire * link whicn corresponds co * qroup of products of the electronic 

catalog . 

28. The method of claim 23. further comprising receiving an ele "r° ni <: report 
wni.ch contains data about easterns referrals and resulting purchases produced by 

the associate Web sice. 

29. A method of assisting in sales of .items from a catalog of items of a 

merchant Web site system, the method comprising: 

completing and electronically submitting "an online application to aPP^V " 
op-race as a referral source that refers customers no the merchant Web Site 
system in exchange for compensation for referrals that produce sales; 

electronically receiving instructions for creating Web pages with links that are 
formatted t.o permit the cracking of customer referrals to the merchant Web .it. 

system; 

providing a Wsb site which is separate from the merchant Web site system,- 

ineorDorarinq into the Web site at least one Web page according to the 
"stations! tne Web page including a link that is formatted co permit tracking 
of customer referrals to the merchant Web site system; and 

receiving compensation for at least one. customer referral to the merchant Web 
site system tEat results in a sale of on, or .nore items from £ a ~" io <" ^ 
customer referral resulting from seieci.Jnn by a customer of the link. 

30. The method of claim 29, further comprising receiving an ^tronic document 
which contains terms and conditions for operating as a reterral source. 

31. The method of Claim 29, wherein cha link comprises a URL portion which 
includes a referral source identifier. 

32. The method of claim 31, wherein the URL portion further includes an 
identifier Of an item selected from the catalog. 

33. The method of claim 29, further comprising displaying -ichia the Web site a 
business name and/or logo corresponding to the merchant Web .ite system. 

34 The method of claim 29, liurther comprising selecting at least one item from 
tie cataTog and incorporating a description and/or graphical representation of 
the item into the Web site. 



3S The method of claim 29, further comprising receiving an electronic "P°" 
whicrcontains data about cu,tOmer referrals and resulting sales produced by the 
Web Site. 

36. A computer-implemented system whicn implements a prog r am in f ^h associ at« 
of a merchant el*ctronica] ly refer customers to a Web site Of the merchant, the 



syscam cOinpris ing: 
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an associate registration system whicn i implements an electronic applicatjon 
process no at least partially -aucomare 4.mo31menc of associates, the -ssociato 
registration system providing associate.', electronic access to instructions foe 
forming Web pages with links tnat are formatted to permit t racking of customer 
reterrals to the Web site; 

a referral processing system which tracks referrals of customers to the Web site 
fr.-.m associates using associate identifiers contained within request messages, 
the request messages generated by customer computers in response to selection or 
links provided by the associates accord Ln.j co the instructions; and 

a compensation system which determines *nd maintains records of compensation For 
the Respective associates tor tne_eustoH.ee referrals that result in purchases of 
iuyns from a catalog of the Web site. 

37 The ayar.em of claim 36, wherein the associate registration system Includes a 
downloadable application which is adapted to be completed and electronically 
suomitted to apply to operate as an associate. 

36 The system of claim 37, wherein chfi associate registration system includes 
software which scans entries submitted within the application to search for 
pi e-specif .led terms. 

3* The system of claim 36, wherein the associate registration system includes 
software which assigns ar.Soci.ite identifiers to associate applicants. 

40 The system of claim 36, wherein the compensation system calculates associate 
compensation based on selling prices ol the items purchased by referred 
customers . 

4, The system of claim 36, further comprising a report generation ich 
Jnnarates and sends to the associates ^,-dback reports which include information 
about customer referrals and resulting si.il.is. 

6'y The system of claim 41. wherein th-i report generation system includes an 
. online menu "r allowing associates to specify parameters for generating custom 

feedback reports. 



DHScripcion 



FItJ.D OF THE INVENTION 

This invention relates to electronic cohere.. Specific, Uy, thi * ^^ on 
.elates to information processing methods ror marketing and balling goods 
the Internet or other interactive network. 

APPENDICES 

included as Appendices A and B are documents that a d j;^ r t o£ the 

embodiment of the invention. Thesa ma. orials torm part of Lhe di^cloure or 

:=;pec-i ficani on. 

BACKGROUND OF THE INVENTION 
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Wi..h the increasing popularity of uh* Internet *nd tne world Wide web i has 
become common for merchants to sec up Hob eicea £or marketing the 
One example of sucr. a Web site is the onlin* bookstore sit* of AMAZON .COM, the 
assignee of che present invention. Via .;his site, consumers can access and place 
orners from an online book catalog tnat .include* millj ons of titled. 

One problem commonly encountered by onl ine merchants is an inability to 
effectively market goods via choir Web site*. Because the customer 
physically inspect the products via the Woo site, and typically cannot talk to a 
salesoeraon it is desirable Lhat the site provide access to product reviews, 
orS. "ratings, and crner^ information that can be rolled on by the customer to 
maKe an informed decision. In many cases, however, the merchant lacks the 
resources needed 10 generate or otherwise obtain such information, e.ptcidUy 
"a merchant sells a large anc. diverse selection of goods. For example, it would 
Jo £ practical tor AMAZON. COM to prepare reviews of all, or even a significant 
portion Of, the millions of titles, available or, ..he AMAZON . COM site. 

Anorher problem commonly faced by online merchants is an inability no 
efficiently attract potential consumers to .-heir web sites. One way of 
» tract ing consumers has been to markec the site through television, newspaper 
and internet advertisements. However, advertising a site using conventional 
methods can be expensive, and can consume significant human resources .In 
addition, it is often difficult or impossible ro evaluate the ef f ectivenes* ot * 
given advertisement . 

The present invention addresses these and. other problems. 
SUMMARY OP TH£ INVENTION 




and 
s) 

Tnrouah this sice, an entity can eraun c. nri . ' 

recommendations on specific products said by the merchant. 

in accordance with one aspect of the invention, the associate catalog documents 
include product-specific hyperlinks, referred to harem as referral l««s, 
t^a allow potential customer, to link to the -Rant's «f ™* ^Z^T 
purchases of such products from Che merchant. Each referc-l link is proviaeo 
wiLhin the epilog document ,n association with referral inf ormation thai i* 
transmi5ted"o the merchant', site when a user (customer, clicks on the coferral 
"S "his referral information preferably includes "e unxque ID o ^he 
._ r : ale (a^sianed upon enrollment) ana che unique ID of the selected proau^ 
^ecerrai preceding software running or. the merchant site uses this ^ f °f^ion 
fo C denti" the'associate chat referred the customer to the 

,:o identify the product selected from the associate's catalog. If the customer 
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associate electronically nn a periodic b**ic (such as every calendar quarter) . 

In accordance with another aspect of the invent, or,, ene merchant site implements 
In automated associate enrollment process for allowing individuals an usi 6 s S 
entities to register as associates. The enrollment process is implemented in 
cart bv Web pages mat are transmitted v.o the computer of the associate 
aoDlicant and by enrollment software thai runs on the mercnant site. During the 
Access, the applicant i B present** with an ^J^" a g~ nt 

(in the form of a Web page) that sets forth the terms and conditions of doing 
business with we merchant. In addition, .-.he applicant is presen ted with an 
on Line form that requests various information, such as the name, P ayme ^ **f"" 
and e-mail address of the applicant and a description of the proposea associate 
Tet siTe. in one implementation, the enrollment software ^^'^^ 
code chat automatically scans the completed tor* for pre-specif ledwordb «nd 
phrases (vulgarities, etc.) that may give rise to a rejection of the 
application, and flags the application Eor farther (human) review when such a 
woccl or phrase is found, 

Ag part of the online . registration, the application Is processed j^her 
automatically or by a staff member of the merchant), and. the enrollment *oftw«ire 
"Srin! assigns a unique associate ID to the applicant ana -Jorea chxe 10 
(together wttn other associate information) in an associate database of the 
^tenant site, in addition, the enrollment software generates and sends an 
e-mail message to the associate with instructions for placing; referral Links 
within catalog documents. 

In a preferred embodiment, the mercnant site Includes code that maintains * 

I a tieS shopping cart data Structure ("shopping cart") for each ongoing customer 

s o5ping session. For each ongoing shopping session, the shopping j cart maintains 

a record of at .least: (i) the products thai, are currently select * d J 3 ^" „__ 

customer for prospective purchase, and (ii) the referral source (if any) of each 

s I ch product. P ln or,* implementation, eac ..hopping cart P?«i«« on the --ch.nt 

site for an extended period of time (Swcn as one week) following the most recent 

access by r h e customer, thereby allowing the customer to ?^ cL 

shooDinq sessions. To purchase the products represented within the 3 hopping 

e proceed, to a "check out" area of the merchant site and 

submits an order. Software running on .:h* merchant site r.nen uses the 
information collected within the shopping cart to identify, a " d a^"*^* 
cred^ the account of, each associate th,t provided a corresponding referral. 

An important benefit of the shopping cart feature i^hjt it .1 ^l^^*™™™ 
to selecr, products from multiple different sites, and then P«'°™ '-"J" ic 
check-out to purchase all of the selected products. Another f^tit isthat it 
provides an efficient mechanism for ^editing the accounts of the associates 
the time -of purchase. Although the use ot a shopping cart provide* "rt«in 
advantages, the referral tracking and crediting features of the invention can be 
implemented without the use of a shopping carl . 

In one implementation, the various components are P^^*"^™** 
AMAZON . COM as part of the AMAZOM.COM Associate "^. Through this progr^^. 
an individual or business entity c*n register as an ; 1 L ally 

can then set up a Web site to market customized subse t °* * h J *°°*J e ( * 
in a particular area of expertise) aval) able rrom the AMAZON COM ^ r 
example, a computer company can set up a site (or add an '° * n i*^ 

,ice? r.o recommend and sell .elected bock, on computer PW^TJ 
' and a Cajur. chef can sec up a site to recommend and sell "leeted Jook on New 
Orleans style coonlng. Tr.e associate J* in L.m paid a commission or other 
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consideration based on the retsmh^ that resale in acraai purchases. Because 
AMAZON.COM handles the various tasks associated with processing orders from 
customers (including snipping, coiled .1 oris, and customer service), the associate 
ne*:d only be concerned with th- admiriis i.xtii: i on of the associate Web site. 

An important benefit or the invention is i.hnc it allows the task of marketing 
the merchant's products to be efficiently distributed among entities that have 
established reputations and exposure within their respective Fields. Another 
benefit is that it provides an efficient mechanism for exposing the merchant's 
Web site to the public, by encouraging others (associates) to set up outgoing 
links to the merchant's site. 

Because tne associate enrollment and referral tracking/credit functions are 
automated in whole or in part, these bene tied nan be realized with minimal 
supervision by the merchant, in addition, because the compensation provided to- 
the associates is perf orir.ance- based (e.g., based on the number of reterrals that 
result in actual sales), the merchant need not oe concerned with the existence 
of large numbers of associates that provide relatively small numbers of 
referrais . 

BRIEF DESCRIPTION OF THE DRAWINGS 

These and other features and advantages of the invention will now be described 
with reference to the drawings of certain preferred embodiments, which are 
intended to illustrate and not to lini.it the invention, and in which; 

FIG. 1 is a high-level architectural drawing illustrating the primary components 
ol a system char operates in accordance with the present invention, 

FIG. 2 is an architectural drawing and fJow diagram illustrating the enrollment 
function of the system. 

FIGS. 3a-3c are respective screen displays further illustrating the enrollment 
function , 

FIG. 4 illustrates a URL format used t» ^mbed referral links within Web 
documents in accordance with the invention. 

FIG. 5 is an architectural drawing and flow diagram illustrating a referral 
transaction sequence in accordance with uho present invention. 

FIG. 6 is a screen display illustrating .m HTML catalog document of the 
associate's Web site. 

FIG 7 is an HTML listing illustrating a preferred method for embedding a 
referral link within a catalcg document of an associate's Web site. 

FIG. S is a screen display ij lust rating an HTML catalog document detail page of 
the merchant Web site. 

FIG. 9 is a screen display illustrating a preferred shopping cart processing 
method in accordance witn thct present indention. 

fEGS. lOa-lOc are screen displays illustrating HTML documents of the merchant 
web sice. 

in r.he drawings, che firac dig.it. ox each xeferoneo number indicates the Figure 
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number in which Lhe referenced item fir:;t appeals. 
DETAILED DESCRIPTION OF THJi PREFERRED EMBODIMENT 

To facilitate a coinpJfetG unders tanding of the invention, the description of the 
preferred embodiment is arranged within the following sections: 

1. GLOSSARY OF TERMS AND ACRONYMS 

2. OVERVIEW OF SYSTEM COMPONENTS AND OF 12 RAT tON 

3. ASSOCIATE ENROLLMENT FUNCTION 

4. REFERRAL TRANSACTION FUNCTION 

5. UNIFIED SHOPPING CART FUNCTION 

6. REPORT GENERATION fc'UtfCTION 

7. CONCLUSION 

1. Glossary of Terms and Acronyms 

The following terms and acronyms are used throughout the detailed description: 

Client-Server. A node], of interaction in ^distributed system in which a program 
at one site sends a request to a program an another site and waits for a 
response. The requesting program is called the "client," and the program which 
responds to the request is called the -server." In the context of the World Wide 
Web (discussed below), the client is a "Web browser" ;or simply "browser") which 
runs on a computer of a user; the program which responds to browser requeues by 
serving Web pages is commonly referred to as a "Web server." 

Hyperlink. A navigational lin* from on* document to another, or from one portion 
(or component) of a document to another . Typically, a hyperlink is displayed os 
a highlighted word or phrase chat can be selected by clicking on it using a 
mouse to* jump no the associated document or documented portion. 

Hyperceyt System. A computer-oased informational system in which documents (ana 
possibly other types of data entities) «re linked together via hyperlinks to 
form a aser-nav:i gable "web." 

Internet. A collection of interconnected [public and/or private) networks that 
are linked together by a set of standard protocols (such as TCP/IP and HTTP) to 
form a global, distributed network. (WniLe this term is intended to refer to 
what is now commonly known as the internet, it is also intended ro encompass 
variations which may be made in the future, including changes and additions to 
exist:! ng stand&ra protocols.) 

World Wide Web ("Web"). Usfid herein to i*fer generally to both (i) a distributed 
col lection of interlinked, user-v LewabLe hypertext documents (commonly reterrea 
U) as Web documents or Web pages) that « re accessible via the Internet, and 111) 
the client and server software component ft which provide user access CO such 
documents using standardized internet protocols. Currently, the pr^ry standard 
protocol for allowing applications to locate and acquire Web documents is tHTP, 
and the Web pages are encoded usinq HTML. However, the terms "Web and World 
WLde Weo" are intended to enc:ompaS--i future maikup languages and transport 
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protocols whicn may be osoa in place of [or in addition co) HTML and HTTP. 

Web Sit* A commit er system that serves \ r.f otmar.ional contenc over a network 
using the standard protocols of the World Wide Web. Typically, a Web site 
corresponds to a particular InLernet domain name, such as "ama zon.com, " and 
in-ludes the content associated with a particular organization. As used herein, 
tnr- term is generally intended to encompass bor,h (i) the hardware/software 
server components that serve the informational contenc over Che network, and 
M<) the "back end" hardware/software components, including any non-s tandara or 
specialized components, that interact with the server components to perform 
services for Web site usees. 

HTML (HyperText Markup Language) . A standard coding convention and set of codes 
for attaching presentation «no linking attributes co inf ormaticna.1 content 
within documents. {HTML 2.0 is current] y the primary standard used for 
generating Web documents.) Duiing a document authoring stage, the HTML codes 
(referred to as "tags") are embedded witnin Che informational concent of the 
dorumenr. When the Web document (or HTML document) is subsequently transferred 
from a Web server to a browser, the codes are interpreted by the browser and 
uspd to parse and display the document- Additionally in specifying how the Web 
browser is to display tho document, HTML tags can be used to create links to 
other web documents {commonly referred to as "hyperlinks") . for more information 
or, HTML, see Jan S. Graham, The HTML Source Hook, John Wiley and Sons, Inc., 
159b (ISBN 0471-11894-4) . 

HTTP (HyperText Transport Protocol). The standard World Wide Web client-server 
protocol used for the exchange of information Ouch as HTML documents, and 
client requests for such documents) between a browser and a Web server. HTTP 
includes a number of differen. types of messages which can be sent from the 
cJJent to the server co request different types of server actions. For example, 
a '"G£T" message, whicn has th* format OFT , causes the server to return the 
document or file located at tne specified URL. 

ISBN (international Standard Book Number). A numerical identifier associated 
with oooks, pamphlets, educational kits, microforms, CD-ROM and braille 
p!blications P in P circulation throughout the world. The ISBN is a "^J^™*" 
aligned to each published title that prides an unduplicated, internationally 
recognized "identity." 

UkL (Uniform Resource Locator) . A unique address which fully specifies the 
location of a file or other resource on the Internet. The general format at a 
URL is pror.ocol://machine address rport/pstn/filename . The port specification is 
optional, and if none is entered by the user the browser " " ™» le if 

standard port for whatever service is specified as the P™">col. ^ au ^or of 
HTTP is specified as the protocol, the orowser will use the HTTP default port or 



80. 



Cookies. A technology that enables a Web server to retrieve information from 
u:;*r' S computer that reveals prior browsing activities of the u^r. ho 
informational item Stored on the user's computer (typically on the o h -rd drive) 
■Jl coLonly referred to as a "cookie." Many Standard Web browsers support the 
use of cookies. 

POSH Technology. An information dissemination technology used to send data to 
sors over . network. In contrast to the World Wide Web ,a "pull" «f™JJW> ' 
.in which the client browser must r*que*r a web page berors * it vs sent POSH 
protocols send the informational content to the user computer automatically, 



PAGE 58/103 * RCVD AT 12/10(2008 7:19:04 PM [Eastern Standard Time] * SVR:USPTO-EFXRF-5/10 * DMS:2738300 1 CSID:3108205988 ' DURATION (mm-ss):14-20 



Dac-IQ- 



04:25pm Froni-B S T Z 



310 820 5988 



T-113 P. 059/103 F-807 



typically based on inf onua r.i on pre-speo.i tied by che user. 
2. Overview of System Components and Opor^tion 

TIC. 1 illustrates the general architecture of a referral system that operates 
in accordance with the present invention. The system includes a customer 
computer 108 , an associate Web site 100, ^nii a merchant Web sate 106, all of 
wnich are linked logether by the Intermit 104. The customer computer 108 may be 
any type of computing device Lh^t allow* u user { "customer") to interactively 
browse Web sites via z Web browser 112. fc'nr example, che customer computer 10S 
may be a personal computer (PC) that run* the Windows NT operating system. 

Tho merchant Web site 106 is a Site that provides various functionality tor 
allowing customers to purchase products, Including products selected from the 
tie a sites of associates. Typically, this site win be operated by a business 
entity (referred to herein as the "merchant") that . handles the various order 
processing, shipping, collections, and customer service tasks associated with 
the sale of goods. In an implementation described herein, the .merchant Web site 
106 is the site of AMAZON. COM. 

v 

As described below, the sUe 3 06 includes enrollment software that implements an 
online registration process for allowing other entities (individuals, companies, 
etc.) to register: as associates . An entity enrolling as an associate provides 
the merchant Web site 106 with a completed, online registration application that 
Is processed by an enrollment -software program ("SW") at the Site 106. The 
enrollment software creates an entry in the associate database 160 according to 
the information provided by the enrolling associate. 

The associate's Web site 100 :.s the site of an entity that has registered with 
the rnercnant, via the online registration process, to market a subset of the 
merchant's goods in return Cor compensation (preferably a performance-based 
commission). Typically, this site is owned and' operated by an individual or 
busJness encity ("associate"} that is not; in the same business as that of the 
merchant. For example, in the context of iho AMA^ON.COM Associates Program, the 
associate may be an individual than is in the business of rating itiystery novels. 

As described below, because t.ie merchant handles the tasks of processing online 
orders, shipping products, collecting payment, ana providing customer service, 
rhe associate need not be con-erned with these tasks. Thus, the associate can 
effectively become an online retailer immediately, oy simply enrolling as an 
associate and setting up a Weo site. 

in addition, because the merchant Web nine 106 includes software for automating 
the primary functions of doing business with associates (such as associate 
enrollment, referral transaction processing, and commission tracking and 
payment), che architecture allows the rnercnant to do business with large numbers 
(p g , thousands) of associates with minimal supervision by the merchant. 
Further, because the commissions paid to tne associates are pec f ormanco-based, 
there is lir.tle or no downside to the merchant to enrolling 
marginally-productive associates that provide relatively small numbers or 
referrals . 

In operation, tne customer accesses the Associate's Web site 100 using a 
standard Web browser 112, such as Microsoft -s Internet Exp.lorer or Netscape s 
Nava gator, which uses the HTTP prorocoi to communicate with a Web server life ox 
tne associate's site 100. The web server 11 accuses a local store or Catalog 
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aooumencs 120 {in the form of HTML or "Wet/ document a) which can be requested, 
retrieved and viewed by the customer via the Woo browser 112. These catalog 
documents 120 include information generated by the associate about the various 
products featured on the associate ■ s Web site 100- Preferably, this information 
includes editorial descriptions, reviews, and/or recommendations of the products 
that assist customers In making Informed put chasing decisions. 

The cacalog documents 120 served oy the associate's site 100 Include special 
hyperlinks (to Web pages of the merchant Web sate 106) for allowing consumers to 
select products for prospective purchase. Typically, one such hyperlink is 
pxovided foe each product displayed on the associate's Web site 100. 
Alternatively, a hyperlink: may be? provided for a group of products. When a 
customer selects (e.g., click:* on) the hyperlink associated with a particular 
product, the customer is automatically connected to tne merchant web site 106, 
and presented with various options (included within Web pages 136 served from 
che merchant Web site 106) for allowing rhe customer co purchase the selected 
pj oduct from the merchant. The hypeciir.k thus serves as a referral mechanism for 
referring the customer to the merchant Web site 106. 

As described in detail below, the special hyperlinks (also referred to herein as 
"referral links") of the associate's catalog documents are provided in 
association with additional information (embedded in a pre-defined format within 
the associated URL) chat is transmitted ro the merchant Web sJte 106 in response 
to selection of the link. In one implementation, this information includes a 
unique identifier of the associate (assiqnHci upon enrollment) and a unique 
identifier of the selected product (such a:< ch^ ISBN of a book). A computer 
program 14 4 of the merchant, Web site 106 uses this information to identify the 
associate char was the source of the referral, and to credit the sale (referral) 
to the associate if the customer subsequently purchases the product (or group- of 
products), (in other implementations, the crediting of the associate may occur 
without regard to whether the product is purchased.) Commission payments can 
then be paid to the associates on a periodic basis (such as once a month). Xn 
one implementation, the commission payments are made electronically, via the 
computer program 144, witnout the need for involvement by the merchant. 

In one implementation, the merchant Web site 106 comprises a product information 
database (not shown) that stcres produot pricing information. The computer 
program 144 of the merchant site 106 uses this pricing information to calculate 
trie proper commission or referral payment. 

Although the implementation oescribed herein uses monetary commissions to 
compensate the associates Cox referrals, other Torms of compensation can be 
used, for example, an associate (and/or the associate's customers) could be 
given a discount on products or services sold Dy the merchant. 

In one impiemen cation of the merchant Web site 106, selection of a referral link 
causes a product detail page 136 to be displayed on the customer computer 108. 
This detail page 136 is served by the merchant Web si te 106, and includes 
various information provided by the merchant (price, inventory, standard product 
description, etc.) about the selected product. From this page, a hyperlink can 
be selected that allows the selected product to be added to a customer "shopping 
cart." 

The shopping cart is a eustoner-spGcixic d*ta structure that is generated and 
maintained (within a shoppinq cart database IhZ) by executable code of tne 
merchant site 106. The database may be any type of data repository including, 
lor oxAoxple, an SQT. table or ASCII taxt file. Tho information stored wli.hm the 
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shopping carr. includes a list of the. produces that have been selected by Che 
cuSLOmer for prospective purchase, together wiLh an identifier of Lhe referring 
associate (if any) corresponding lo eacr. such product. In one implementation, 
each shopping cart persist* or, tne sice lOfi tor an extended period of time (such 
as one week) following tne moj.r. recent access by the customer, allowing the 
customer to conduce extended chopping sessions. When the customer proceed* to a 
check-out area of Lhe merchant site 106 and submits an order for the selected 
produces, Che associate identifiers stored within the customer's shopping cart 
are used to appropriately credit the accounts of Che referring associates. 
Although the shopping cart implementation provides an efficient mechanism for 
ticking and crediting referral events, referrals can alternatively be credited 
without the use of & snopping cart, such ay by crediting Che associate at the 
time of, or during Lhe same ghoppLng session as, the referral. 

Because the identity of the customer is noimaUy unknown to the merchant Web 
SJt* 106 at the time of uhe r.-ferraL event, the site 106 uses cookies technology 
to identify the customer, so that tne customer can be associated with any 
existing shopping cart created during prevJous visits to the site 106. This 
process involves retrieving the cookie 140 from the customer computer 108 with 
the Web server 132, and then executing a computer program 144 that compares the 
cookie against information stored in a customer data structure 148. If no 
sr.opping cart exists for the customer, or if no cookie exists on the customer 
computer 108, a shopping cart structure is created for the user. Any of a 
variety of alternative techniques can be used to identify the customer, 
including prompting the customer for a user ID, and/or using URL information 
returned by the customer's Weo browser. 

Although the embodiment described herein u;*es Web technology to disseminate the 
catalog documents, any of a variety of document types and electronic 
dissemination technologies can be used. Kor example, the associate's catalog 
documents may be in the form of hypertoxtual e-mail messages that are 
disseminated by a list server, or PUSH documents disseminated by a PUSH server. 
As interactive television, video-on-oemand, and Web TV technologies continue to 
evolve, it is contemplated cnat the "catalog documents" will include video 
advertisements that are displayed LO the customer on a television screen. 
Further, alchough hypercextual catalog documents are preferably used, it is 
possible foe an associate to use non-hypsr c extual catalogs (including 
paper-based product catalogs) that simply instruct the customer to manually 
enter the appropriate URL (including the referral information) into a browser 
program* 

In addition, although the system is described in the context of "the" 
associate's Web site, it should be recognized that a given associate can 
disseminate its catalog documents (using th* single associate ID assigned during 
on-line registration) from multiple different sites, including sites that use 
different document formats ar.d transfer protocols. Further, although the system 
is described herein in the context of a merchant that sells products, it will be 
rucognized that the architecture can also oe used to sell services, including 
cmline services that are provided over the Internee 

As will be appreciated by those skilled in the art, the use of the URL-embedded 
referral information to identify the associate allows the associate to be 
Identified, and properly credited for Lhe referral, with a high degree of 
reliability. For example, in contrast lo conventional user tracking techniques, 
tne present method allows the associate to be reliably identified even if the 
associate WeD site 100 operates behind a firewall. In addition, the mechod 
provides a high degree of flexibility ro uhe associate. For example, the 
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associate can change i.o a different InterneL service provider, and can use or 
swicch bec.wtL.dii multiple catalog disaemi ration LC-cnniquea (Web, e-mail, PUSH, 
etc.), without attacting the abi] i r.y or the merchant Web site 106 to identify 
and credit the associate. Moreover, che associate can freely modify its product 
or terings--wichout the need tor invnlvemsnt by the merchant— by simply updating 
produce descriptions and corresponding referral links within the catalog. 

A significant benefit or che architecture is that it allows the task of 
marketing rhe merchant's products to be efficiently distributed among entities 
that have established reputations and exposure within their respective fields. 
In the context of the AMAZON . COM Internet bookstore, for example, a 
well-established computer company can set up an associate site (or an area of an 
existing site) to recommend .i'*-s favorite books on programming languages; and an 
Italian chef can ser. up a si to to recommend nia favorite cookbooks on Italian 
cooKing. Tn implementations that involve sa.les of other types of products (such 
a<< audio/v.ineo equipment), the associates may, for example, include testing 
laboratories that publish res- results. 

Because the associate enrollment and rorenal tracking functions are automated 
fin whole or in part), the referral services provided by the associates take 
place with little or no human supervision or intervention by the merchant. In 
addition, because the payments to the associates are performance-based (e.g., 
based on the number of sales resulting from associate referrals), the merchant 
need not be concerned with the effectiveness of any given associate site. 

The system and method also provide an orriuient mechanism for exposing the 
merchant and the merchant Web site 106 en the public by encouraging others 
(associates) to set up outgoing links to tne merchant's Web site, for example, 
this may be beneficial where the merchant Web site 106 is configured to support 
direct sales (i.e., sales that do not invotve referrals from associates), as is 
tnis case with the site of AMAZON . COM . 

The various components and functions ot th-a referral system are described in 
further detail below. 

3 . Associate enrollment Function 

Ad indicated abovo, the merchant Web site 106 includes automated enrollment 
software (FIG. 1) for allowir.g an enti.Ly to apply, via the Internet, to operate 
as an associate. The registration process may Include the following: (i) the 
presentation of an online business agreement to the applicants, (ii) the use of 
an automated "agent" to scan the application text for key inputted terms, 
including vulgarities and other terms that may serve as a basis for denying the 
application, tiiij the automated generation and assignment of a unique associate 
TO {also referred to herein as the "stoce ID'M to an applicant, and [iv] che 
automated electronic transmission of referral link embedding instructions to the 
applicant - 

tlC -> illustrates the general flow of information between components when an 
associate applicant uses a computer 200 to enroll as an associate. The computer 
200 includes a conventional Web browser 204 which communicates with che merchant 
Web server 132 using the HTTP protocol. The Web server 132 accesses a local 
-tore 136 of HTML documents (Web pages) which can be requested, retrieved and 
viewed by the applicant via the Web bcowser 204. Tnese documents may, for 
examole, include information about registering online to become an associate. 
Access to the merchant Web site 106 and the enrollment function is available to 
*,r.y clianL computer 200, and the enrolling associate is not required to have an 
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established Web site ac thfi time of en roi lment . 

As further illustrated in FIG. 2, cne enrolling associate begins the enrollment 
function by selecting the proper hyperlink from che merchant Web page 136 
containing online registration instructions. The merchant Web server 132 
accesses a local store of HTML documents 136 and returns an online registration 
application document 208 (also shown in FIGS. ;>a-3c) to the enrolling 
associate 1 s Web browser 204. The en rolling associate can then Till out the 
detailed online application form ?na . 

Referring to FIGS. 3a-3c, a preferred fcrnboaiment of che online application form 
208 is shown. The application requests information about che enrolling 
associate, including the web server to be used for the associate's Web site, che 
associate Web site's descriptive name, and the e-mail address of the enrolling 
associate. Many alternative formats to i he online application form are possible 
and FIGS. 3a-3c are only representative of the types of information that may be 
requested. 

With further reference to FIG. 2, once the electronic application form 204 is 
completed by the enrolling associate, it In sent from the associate's computer 
200 to the merchant Web server 132 for further processing. As will be 
appreciated by chose skilled in Che art, other forms of enrollment processing 
mny be used, including but not limited to regular mail and electronic mail. In 
addition, although the automated enroll mom: function is preferably handled by 
the same computer system that handles tho referral processing function, these 
functions could be performed by dedicated, physically distinct computer systems 
or sices. 

In response to submission of the enrollment form, the merchant Web server 132 
initiates a computer program 144 comprising enrollment software that processes 
the information contained on the electronic application form 208. In one 
implementation, an agent is used to scan the application text for pre-Specif ied 
terms, and to flag the application for further review (such as by a staff 
member) if such a term exists. If no such r.erm is found, &nd the application is 
complete, the enrollment software automatically accepts the application. 

As part of this online registration, once the application has been processed 
(either automatically or with human intervention), the enrollment software 
generates a unique store ID to be assigned to the associate. In addition, the 
enrollment software creates a database entry corresponding to the enrolling 
associate and stores the score ID and ch* information provided by tne enrolling 
associate as a unique entry in an associate database 160. The database may be 
any type of data reposicory including, for example, an SQL table or ASCII text 
file. This database entry allows che merchant Web site 106 to properly track and 
credit associate referrals, as further described below. 

Next, the computer program 14 4 automatically formats and transmits an electronic 
m.dil message to the e-mail address of the approved associate. This electronic 
mail message provides detailed information about setting up an associate's Web 
site, including instructions on how to create- HTML documents with referral 
links. These instructions specify a predefined format for embedding the store ID 
and unique product IDs with the HTML link structures. In addition, the e-mail 
message includes the unique utore ID (generated by the enrollment software), and 
includes instructions on obtaining unique product IDs . The associate can obtain 
the unique product IDs by browsing the merchant Web site 106. Alternatively, the 
unique product IDs may be obtained by the associate through a specific 
electronic mail request, or may be provided by che merchant Web site whon the 
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inLMal electronic mail response is sent . A preferred set of linking 
instructions that ars scnc to new afssociai.es is included as Appendix A.. 

HC. 4 illustrates a preferred forma L of a URL 400 used by an associate to 
create a referral link to the mGrchanc Web site. This format is rccogni2ed by 
parsing software (FTG. 1) thai, runs on tne merchant Web sice. The URL 400 
comprises the merchant Web server information 402, the unique product ID 404, 
the unique store ID 406, and :m associate commission scheme ID 408. The unique 
score ID 406 represents the information created and stored in the associate's 
database during Lhe associate enrollment process described above. In the 
AMAZON . COM implementation, th-i unique product iD 404 is Lhe ISBN of a book that 
is available from the AMAZON.COM web site. The associate commission scheme JD is 
^n optional feature that can be used to specify a commission percentage or 
mctnod for calculating the referral commission. 

Upon receipt" of the special linking instructions, the associate can begin to 
build the content {catalog documents) of the associate's Weo site, including the 
descriptions of the products to be featured on the site. An associate can begin 
to refer customers to the merchant Web sitt: 106 at anytime; however, no credit 
may be given to the associate for referred customers until the associate has 
included properly-formatted referral links within its product catalog. 
Additionally, referral credit may be withheld Lf the merchant has not yet 
authenticated and qualified tne associatis Web site for business. 

4. Referral Transaction Function 

A preferred method for processing referral evencs will now be described with 
reference to FIGS. 5-7, Referring to FIG. which depict* an example sequence 
oL" events, a customer accesses an assodL^'s Web sice 100 via the customer 
computer 108, The customer computer lOfi Includes a conventional Web browser 112 
which communicates with the associate's Web server 116 using the HTTP protocol. 
As depicted by events A and B, the Web server 116 accesses a local store of 
catalog documents 120 (Web pages) which can be requested, retrieved and viewed 
by the customer via the Web browser 11.2. As described above, these catalog 
documents 120 include information about the various products featured at the 
associate's Web site 100. Preferably, r.his information includes editorial 
descriptions, reviews, and r«= commendar. Ions generated by the associate. 

FIG. 6 illustrates an example HTML catalog document {Web page) 120 in accordance 
with the present invention. The customer views the product catalog document 120 
via the Web browser 112 in order to select a particular product (book) offered 
through the associate's Web i.ite 100. 1'n this example, the catalog document 120 
comprises a graphic icon 600 that is a scaled-down replica of an actual book 
cover. The graphic icon 600 *lso functions as a hyperlink, allowing the customer 
to cJjck on the icon with a mouse in order to link to the merchant Web site 106. 
The document 120 Includes the: title 602 and author of the book 604, ana includes 
an editorial description and recommendation oi the book 606 from Lhe associate. 
The catalog document 120 also contains another textual hyperlink 608, allowing 
tne customer to link to the Merchant Web site 106 and initiate referral 
transaction processing. Typically, the associate's product catalog {which may 
include multiple catalog pagos) contains several referral links (With different 
product IDS), each corresponding to a different product sold by the merchant. 

670 7 is an HTML source codu listing which illuscrates a preferred format for 
including a referral link within an HTML catalog document. The source code of 
PIG 7 corresponas to the product catalog document 120 illustrated in FIG. 6. In 
Lhis example, rhe referral link (included between the HTML anchor tags "A" and 
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"/A") consists of the URL hr.r.p : //www . ama zon . oom/fixec/obldos/ ISBN=08O9232022/ 
skinetA/ and the cor responding textual description "CI tcjc here to order Terrain 
Skiing!." The URL is identified as such by tne standard HR£f (hypertext 
reference) tag. The portion ol' cho URL preceding M sk.inetA M uniquely identifies a 
product detail page (of the AMAZON.COM site) of a book having an JSBN of 
0309232022. As described below, the "skinetA" portion of the URL identifies both 
the referring associate and a commission scheme. The referral link is included 
within the document such that selection by the Customer of the text "Click here 
to order Terrain Skiing!" causes the Web browser 112 to transmit the URL on the 
Internet 104 via a standard HVTP message. 

Further referring to FIG. b, upon c:LicKing or otherwise selecting the referral 
l.inK 608 of the associate's catalog document 120 (event C) , the Web browser 112 
communicates with the merchant Mac serve: 3 ^2 (events D-F) to access HTML 
documents 136 of the merchant Web site 106. initially, the customer is shown a 
product detail page that provides detailed information about the selected 
product, and allows ihe customer to add the seJ acted product to the shopping 
cart (descrioed below). Tne W.sb server 132 also serves Web pages (including 
dynamically-generated pages) that display and allow the customer to edit che 
contents of the shopping cart, and that. alJow the customer to proceed to a 
check-out area to order the selected 'product s . 

Once the customer has linked to the merchant Web sice 106, the customer can use 
the navigational controls of the Web browSMC 112 to return to the associate's 
Web site 100. In addition, the detail page and/or the shopping cart page may be 
provided with a hyperlink to allow the customer to return to the associate's Web 
site 100. Another alternative is for the associate Web site 100 to be created 
using an HTML frame format. The bottom frame can be designated as the target 
area frame for the merchant's web site 106. The top frame can provide 
navigational controls for the customer to return to the associate's Web site 100 
after selection of a particular product at the merchant's Web site 106. This 
allows the customer to maintain an associate's Web page frame while viewing and 
processing product purchases at the merchant's Web site 106. 

Following the referral event, the cusl_om*r can browse the merchant Web site 106 
for additional products, and can add theae products to the shopping cart. In one 
conf Igurarion option, the referring associate is given commission credit for all 
additional producrs thexeafter selected (during the current browsing session) 
from the merchant Web site 1G6, assuming the customer subsequently purchases 
these products. In another cenf igura L i an option, trie associate is only credited 
for the purchase of the product that was tne subject of che referral. 

The sequence of events that takes place when che customer clicks on the referral 
link 608 will now be described in greater detail. Before' the product detail page 
136 is sent to the customer's; Web browser 112, the merchant Web server 132 
initiates a computer program 144 to conduct several processing steps. As 
depicted by event £1 in FIG. 5, the computer program 144 executes parsing 
software tPIG. 1) to parse the URL passed to the rnorcnant Web server 13?.. The 
parsing software extracts the* unique product ID (ISBN), the unique store ID 
associated with a particular associate, and an optional associate commission ID 
from the URL data string. For example, if the URL string Is 

hctp://www.amas:ori.com/exec/obidos/:CSBN-0809232022/myScoreA/ f 

the parsing software parses the string to extract the un.iqua product ID ( ISBN ]^ 
of 0BO9232022, the unique store ID of "rnystore, " and the commission ID of A, 
3n orio implementation, the software 14 4 u*e=s i.h* commission 10 to calculate an 
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appropriate commission (e.g. )0'i of merchant's sales price) to apply to the 
associate's account. As described below, it the customer subsequently adds the 
selected product to the shopping cart, the extracted Information is recorded 
within a shopping carl data structure tnat corresponds to the customer. 

5. Unified Shopping Cart function 

As discussed above, the present invention provides a system for maintaining a 
unitied shopping cart that scares product information associated with product 
referrals from multiple Web s;.tes, <ind keeps track of the sources (associates) 
of aach referrals. One benefit of this feature is that it enables the customer 
to perform & single "check out" to purchase products from multiple Web sues. 
Additionally, this feature allows the merchant Web site 106 to accurately crack 
and credit each associate, on a per-prcducc -sale basis, that has referred a 
customer. For example, if, upon "ch^ck-ouc" from the merchant Web site 106, the 
customer nas three books listed in the sho E .plnq cart, each of which resulted 
from a referral from a dLfferent associate Web site, each associate will be 
credited for .its respective referral. While the shopping cart feature is 
particularly useful in tne context of th* disclosed referral system, the feature 
cun also be applied to other types of Internet shopping systems that support 
shopping from muLtiple Web sites, Including systems that use remote "agents" to 
monitor Web sites based on pra-specif led selections of the customer. 

The data structures and processing steps that implement the shopping cart will 
now be described with further reference to FIG. 5. As indicated above, the 
snopping cart maintains a customer-s peptic record of the products that have 
been selected by the customer, including the identities of any associate Web 
sites that acted as referral sources with respect, to such products. Prererably, 
the computer program 144 maintains this .information in a data structure that is 
stored on thftWeo site 106 for an extended period of time (such as one week) 
since thQ last access to the shopping cart by the user. This allows the customer 
to discontinue and later resume a shopping session without loss of tne shopping 
cart data. 

Upon customer selection of a referral link, the computer program 144 otilizes 
the customer cookie information 140 passed through an HTTP call to determine 
whether the particular customer (or technically, the customer computer 108) 
already ha* an open shopping cart levent E2). As part of this process, the 
computer program 144 executes cookie processing software (FIG. 1), which assigns 
a unique customer ID to the customer based on the cookie information 110. If the 
customer's Web browser 112 does not: support the use ox cookies (or if the 
cookies feature is disabled) the program 14 4 uses URL information received from 
the Web browser to generate i he customer ID. 



The 



customer ID is in turn u £ ;ed by the software 144 to identify any shopping 




in a customer database 143. "he algorithm used by the program 144 to generate 
the rustomar IDS is such than a cookie retrieved from the same customer computer 
will consistently produce the same customer ID. Thus, assuming the customer 
always us*s the same computer to access the merchant site 106, and that the 
browser 112 supports the use of cookies, Lhe customer will be assigned the same 
customer XD, and will be associated with &ny existing shopping cart. 

jn one implementation, once -he customer has been referred to the merchant site 
.tOo at.O the customer ID Hoe *=an elu^i^ncd, ..h* meruhar.i: aire dynamically 
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includes this ID within hyperlinks at tne dfir.ail page and other Web page* chat 
aro sent to Lho cuscomec computer UlB. When the customer subsequently selects 
su^h a link {such as to add a selected product tn the shopping cart), the 
cu.si.omer ID is automatical! y i.ransmi t c«d co the merchant site 106 as part of the 
HTTP message. This allows the merchant sice 106 to identify the customer (and 
shopping cart) without the nee;d r.o re-request tne cookie from the customer 
computer . 

During che process of displaying detail paqes inn allowing the customer to add 
products to the shopping cart", neither the merchant site 106 nor the associate 
sices have access to the customer's personal information (name, address, credit 
card number, etc). Thus, the system advantageously allows the customer to shop 
anonymously. Only when an ordi*r is actually submitted does the merchant site 106 
obtain access to the customer's information, and at no time is the information 
provided to the associate sit.is. 

With furtner reference to FIC - 5, tne shopping cart is stored ad a table or data 
structure within tho shopping cart database 152, along with individual product 
selections made by customers. If the customer has an existing shopping cart, the 
computer program 140 will create another product selection entry within the 
shopping cart database 152, as indicated generally by event £3. If the customer 
does not have an existing shopping cart, then the computer program will create a 
new shopping care data structure within t.ha shopping cart database 152. The 
product selection entry within che shopping cart database 152 includes the store 
ID and product ID, If a product is selected directly from the merchant Web site 
106, the corresponding store ID field may be blank or encoded with 
merchant-specific information. Other information may be stored in the shopping 
cure to implement the specific business procedures of the particular merchant. 

When the customer subsequently purchases a product or products contained in the . 
shopping cart, the associated unique store* TD maintained in the associate data 
structure 160 is used to appropriately credit the associate's account. During 
this process (or at the time of the referred) the computer program 144 
determines whether the score ID represents a valid (enrolled) associate in the 
associates database 160. The processing ,it the merchant web site 106 maintaining 
the associate's store ID in the shoppinq cart allows the system to obtain 
pricing information for a product and associate. In this way, the computer 
program 144 can be configured to generate • jpec Lai discounts or pricing 
incentives to the customer or associate depending on a particular business 
relationship. 

The shopping cart stored in the shopping cart database 152 is maintained by the 
computer program 144 running at tha merchant Web site 106 that monitors the open 
entries (non-closed shopping carts) in the shopping cart database 152. The 
shopping cart database lb2 includes the customer ID, the date tne shopping cart 
wdS opened (open date), and the dar.e last accessed (touch date).. The shopping 
cart database is monitored by the computer program 144 to purge all shopping 
carts that have been inactive (untouched) tor a pre-defined period of time, such 
as one week. 

PEG. 8 illustrates an example of an HTML catalog document (Web page) 136 
corresponding to the product detail page. After processing a referral URL, the 
merchant Web server 132 send,; the detail page 136 to the customer's Web browser 
11?. to provide the customer with additional information about the selected 
product. The product detail page includes the merchant's information (pr.ice, 
standard description, etc.) ctbouc tne selected product. The product detail page 
3 36 is shown with tho UKT. passed to r.he customer Web browser 112 from the 
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merchant: Web server. 

The URL (shown sr. the cop of FIG. 8) comprises the unique customer ID 900 
(obtained from the customer's cookie eu Ufti, information), the product ID 802 
(shown as the ISBN of tne Terrain Skiing book), the snore ID 804 (shown as the 
"fsJcinet" Web site), and the associate commj sslun ID 806 (tne letter "A"). Once 
the customer has reviewed the product dot ail p«ge 136, the customer can select 
the "Add it r_o your Shopping Cart 11 hyperlink 808. When the customer clicks on 
this hyperlink 808 , the merchant Wen server 132 returns a dynamically-generated 
HTML document that displays the contents oJ" th* shopping cart. 

FIG. 9 illustrates an example HTML document: 136 (Web page) corresponding to the 
customer shopping cart. The customer shopping ..^art document 136 displays 
information about the products currently selected by the customer for 
prospective purchase. In this example, the selection item 902 is displayed to 
the customer as the "Terrain Skiing" jdook previously selected. From this page 
136, the customer may leave the shopping cart page, without proceeding to 
check-out, by either selecting tho "continue snopping" link 904 or by using a 
Wisb browser navigational conirol to proceed to a different Web page. 

FLG. 10a represents another associate' a Wet? site where the customer can view 
products featured with editorial comment.-;. For purposes of this example, it may 
be assumed that the customer proceeded directly to this site (e.g./ by selecting 
a "favorite places" URL) from the shopping cart page of FTG. 9. If the customer 
selects the hyperlink 1000, the merchant Wob server- returns the product detail 
page for tne "Cooking wilh Daniel Boulua" book, as illustrated in FIG. 10b. The 
customer may tnen add this book to the shopping cart by selecting the "Add it to 
your Shopping Cart" hyperlink 1002, and r.h'i customer will then be brought to the 
snopping cart Web page illustrated in FIG. 10c. The shopping cart now has 
product selection Items corresponding to the two books selected by the customer 
daring the shopping session, and each of these product selection items is stored 
in the shopping cart database to uniquely Identify the respective associate that 
made the referral. When the customer sol. sets the "Proceed to Checkout" hyperlink 
100 4 on the shopping cart Web page, the merchant Web site returns a form 
document (not shown) that allows the customer to specify payment information, 
shipping information, and other information needed to process the order. 

A* Illustrated by the above example, one customer shopping cart can have line 
items (corresponding to book seled. I on.-sj from many different associate Web 
sii:es. In addition, the shopping cart oan Include line items of books that have 
been selected directly from the merchant. As described above, because the 
snopping cart keeps track of each referral, tho referring associates can 
efficiently be credited for tneir respective referrals upon order submission, 
without the need for the customer to perform multiple "check-ouLS . " 

The merchant Web site includes credit generation software for calculating 
associate referral credit. Referral credit may be calculated in any of a number 
of ways depending on the associate and merchant business relationship, and may 
b** provided to the associate on a periodic basis, Such as at the end of each 
calendar quarter. For example, the associate may be paid a fixed percentage of. 
the list selling price. As indicated above, commission payments may be made 
automatically using an appropriate electronic payment method. 

Ar. will be appreciated from the foregoing, the snopping cart feature of the 
System enables the customer to view the entire shopping experience as a 
seamless, automated shopping session. The seamless nature of the session allows 
t-.tifi customer to shf>p for prooucts bauu.J on rh-5 marketing uxportis« of nVia 
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assaciar.es, while convenient!/ util.i ?.i ng tha raorchant • s order fulfillment 
resources . 

6. Report Generation Fund Ion 

Tne merchant Web site also preferanJy includes report generation software (FIG. 
1) that automatically qeneiates and transmits associate feedback reports to 
respective dissociates, based on information stored by the merchant Web site. The 
software can bo configured to qenerate the reports on a daily, weekly, monthly 
and/or annual basis. The .information contained within these reports enables the 
associates to evaluate the effectiveness ox: their Web sitea on a par-product 
basis . 

One report produced by the AMAZON . COM aii.e .is the "Weekly Activity Report." An 
example of such a report is included as Appendix B. ThJ S report provides 
information about the number of books ordered through the associate's referral 
links, tne number of selections (hits) or each referral link, and the amount of 
referral credit earned on orders in the time period. 

Various other types of information can bo provided within the fe&dback reports 
co assist the associates in conducting bus mess. For example, the reports can 
provide anonymous demographic data about the customers that made purchases from 
tne associate site, including the geographic regions (as determined from 
shipping addresses) of such customers. Add Lt ionally, the reports can provide 
special notices, including notices about books that pay lower referral credit to 
associates, and any problems occurring witn an associate's referral links. The 
report generation feature also may provide associates with the ability to access 
an on-line menu to generaie custom feedback reports (such as a report of the 
number of referrals during a spedfic period of time), or to set up a report 
profile chat specifics the content, format and frequency of the automated 
reports . 

7 . Conclusion 

While the invention has been described herein with reference to certain 
preferred emDodiments, these embodiments have been presented by way of example 
only, and not to limit the scope ot the Invention. Accordingly, the scope of the 
invention should be defined only in accordance with the claims that follow. 

In the following claims, reference characters usod to designate claim Steps are 
provided for convenience of description only, and are not intended to imply any 
particular order for performing the steps. 

APPENDIX A 

Date: Tue, 24 Jun 1997 "51: : 11 :2H -070Cf ( PDT ) 
To: mystore@ao.l . com 

Subject: Amazon.com Dooki;: Thank you tor your application 
Cc; associates@amazon. com 

Thinks for submitting your application to participate in the 
Amazon.com Associates Program. Your application has been temporarily 
approved. Wu'll contact, you by e-mai] once we have reviewed and 
approved your application. 

•"Important*: Be suro to iiave this email message — you will noed some of 
cho informat ion here to properly set up your links to Arnazon.com. 
You can set up your Wob <;ite now. you hav& been assigned a unique 
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Associated ID. You 1 11 use this JD wncm linking your sponsoring Wab site 
into our catalog; detailed instruct ion:; arij included at the end of this 
message . 

Your unique Associates ID is: mystoro. 
USING THE AMAZON . COM BtiAND NAMF. 

As you may already know, Amazon. com ha a received a great deal of very 
positive press coverage since wc opened. From The Wall Street Journal/ 
Newsweek and the Associcii:ed Press to PC Magazine and WebWeek, 
mainstream and industry press alik*: have helped to make the Amazon.com 
brand name one of the more well-known tirfiong Internet sites. 
Our extensive advertising campaign reaches users of many major Web 
services and search tools, and our piinted ads are found in places like 
the 

New York Times Review of Books. You .should consider using not only 
our name but one of the logos or banners found on our Site at: 

http : / /www . amazon . com/ exec /ob i do:i/i;ubsc/assoc-art . html 
so that your visitors have the chanc« to recognise our name as a 
familiar 

and trustworthy Internet retailer working in association with you. 
SUGGESTIONS FOR SUCCESSFUL PRESENTATION: 

We've put a page on Our Web site f.tlie.i with suggestions for building a 
great online bookstore. These Lips are taken from our most successful 
Associates, and we highly recommend reading them. Follow the link on 
oar home page to "Build Your Own Bookstore", and from there Jink to 
"Build a Great Bookstore". You can a lso connect directly at this URL: 

http : / /www. amazon . com/ exec/ obi dos / s ubst / a ssoc -success -tips .html 
HOW TO LINK INTO OUR CATALOG: 

You can use any sort of book descriptions, review material and graphics 

Lhat you like when describing books on your Web site. All we need is a 

separate link into our catalog for e.*ch book you wish to recommend. You 

may add or remove these links at any time without our prior approval; as 

long as they follow the prescribed format we'll detect them 

automatically 

when they are used. 

Each link to our catalog will be the same except for the ISBN of the 
book. 

You'll see the M isbn=" part of the linK at the end of each example 
below. 

To find the ISBN of the took you wisn to list, use our Web site and 
search 

for that book with any of our search tools. The ISBN for each edition 
(hardcover, paperback, bcok on tape) is displayed on the detail page for 
that book. 

Remember — you may change which booKs you list whenever you like. You 
won't need our permissior and it's not even necessary to advise us of 
r.na 

changes — they'll be automatically' detected and commissioned properly. 
EXAMPLE: 

For each book you recommend, link it to us like thisr 
htLp: //www. amazon. com/exec/obidos/ISBN=i234 567 8 90/mystoreA/ 
Note: YOU *must* use a capital A at the end of this link, not a 
lowei — case a . 

Of course, the ISBN will change foe each book. Oo not include any spaces 

or dashes in the ISBN whein making these links. Also, make sure to check 

our catalog first — we can only sell what's listed there, 

VERY IMPORTANT: If you copy the* URL of a book page from our WeD 

site and modify it to fit. tho for mat above, be sure to remove the 
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19-character shopping cart ID r.har. appears ai the end oi the bookmarked 
or 

copied URL. Your store cede should iinnvsrti atel y follow che TSBN as in 
the example above. If yot> leave this in your modified links, Lhey will 
not 

work properly. 

The information we have about your Web site is as follows: 
Conrad, e-mail Address: 

mystoreGaol . com 
Contact, address: 

John Doe 

1234 Ease Koad 

Any town 

WA 

Payee e-mail address: 

mystore@aol . com 
Payee address: 

Doe Enterprises, Inc. 

1234 East Road 

Any town 

WA 

12345 

Description of books you intend to list; 
Business Books - How to Business Bootes 
Sponsoring Web site name: 
Sponsoring Web site URL; 

Your Web site name, .in the format we m*by use on our weositc: 

Mystore - Anytown, WA in association with Amazon.com Books 
If you have any questions/ you can e-mail us at associates@amazon , com 
and we* 11 oo happy to help. 
Once again, chanks for your application. 
Sincerely, 
Associates staff 
Ami 20n . com Books 
http: //www. amazon .com/ 

2.5 million titles, consistently low prices 
APPENDIX B ' " — 



Amazon.com Associates Program 
Weekly Activity Reports 

Every week, we e-mail our Associates a detailed activity report so that 
they can track the effectiveness or r.hiii r efforts. A sample of the 
report 

shows what you can expect to receive weekly: 
Sample Weekly Activity Report 
Last Week's Sales Results 

Note: This report includes a column labeled "ORDERED," which is the 
weekly number of copies for which ox tiers have been placed through your 
Special links. Only after these orders- are paid for and snipped will 
they 

actually count toward your referral fen. Some of these orders may later 
be 

canceled, Customers' credit cards may be declined, and occasional 
returns 

should be expected; in any of thesfi ca*:es, tne roforral fee will not be 
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The column labeled "HITS" represent* tne number of times one of your 
visitors clicked on a book (this coJnmn can help you gauge your 
visitors 1 

interest in the books you ar& 5fillin<j). 

The column labeled "REFERRAL FF:R" represent the referral fees your 
sice has earned on orders. Please rejaember that we pay you based on 
orders '"shipped*, so your actual R^fiirral fee may be somewhat lower 
ch«n che fee stated here. 

Look for special notices in the titles listed below. They can help you 
track 

books that may not pay referral feos and identify certain problems with 
the 

lin>: forma c you may be using 

indicates that this item is currently being featured at a discount 

of 

more than 30% . 

**2** indicates that this item i if "special oraer" or carries no discount 
Ocher notes may indicate problems with a link format or items no longer 
carried in our catalog. 
Quarter-to-Dace Books Ordered: 

10:> 

Quarter-to-Dane Qualified Book Revenue: 

4266.46 

QuarLex— to-Date Referral Fees; 

519.01 

Click-throughs and sales by individual book for the week of 12-Jan-97 
tnrough 18-Jan-97 
Store ID mystore 

ISBN HITS ORDERED YOUR fblL 



0534517072 
4 



0672309599 
3 

0764530038 
2 

0789704927 
355 



07B9704943 
2 

0789707500 
1 

1568302894 
110 



11 

0 
0 



TITLE 

1.70 **2 W * Earth Online: 
An Imiernet GuJ.de 2 
sold n t Oh off liaL 
price of 16.95 

0.00 M.i CJ'O.-iOft SQL Server 
6.5 Dba Survival G 

0.00 Danny Goodman's 

JciviiSoript Handbook 

65.99 Building Delphi 2 

D«ttctbei5e Applications 
11 sold at 20$, off list 
price of 49. 99 

0 . 00 Using VRML 

0.00 DelEJh.i. 2 Tutor: The 
Int k r^cci ve Seminar 

8.10 Creating Killer 

Web Sxtea: The A sold 
at 40>. off: the list 
prie:K of -15.00 
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Totals: 4// 15 75.79 

Number Of Visitors on 19~- Jan-97~ 
68 

Number of Visitors on 20-Jan-97 
bS 

Number of Visitors on 21-Jan-97 
54 

Number of Visitors on 22-Jan-97 
59 

Number of Visitors on 23-Jan-97 
50 

Number of Vis.li.ora on 24-Jan-97 
47 

Number of visitors on 25-Jan-97 

32 

To La I visitors this week 
375 



NOTE: A "Visitor" is a person who click on book links from your site, and 
is counted as 1 visitor (above) niganJ] ess of Lhe number of different 
titles they click on. We keep track o£ this by watching tneir shopping 
cart ID, which remains i;he same for every boofc they click on. 
A "Hat" is any person clicking on a book link, and each click is counced 
as 1 hli_. if the same visitor click on 5 different titles, we record 1 
visitor and b hits. Therefore, you should expect the number of visitors t 
be lower than the total number ot hits. 
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BEFORE THE UNITED STATES 
PATENT AND TRADEMARK OFFICE 



In re the Patent Application 09/776,498 



DECLARATION OF JOHN MICHAEL 
JENSEN, INVENTOR AND APPLICANT 
IN SUPPORT OF PATENT 
APPLICATION 09/776,498 AND 
RELATED APPLICATIONS 



EXHIBIT 12 



Interna Business Patent Starsbesi 10-3 #3". 
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Disclosed is a network based u pay-per-email" communication services and 
financial transfer system and method that; enables a "caller' 1 party to transmit 
communication through an merchant intermediary to a ''receiving" party for a fee or cost 
which financially benefits the merchant intermediary or "receiving" party. 

In essence, the system and method enables a "caller" party, such as a sports fan, to 
send an electronic message to a famous or known party, such as a professional athlete, in 
a manner that financially benefits the famous or known party. 

The system and method include an merchant intermediary with a network 
presence that enables a "caller" party who has network access to locate an account or 
address associated with a specific "receiver" party, to compose or to format a 
communication, to pay a fee or bear a cost for the right or opportunity to transmit 
information or communication to the designated "receiver", and to transmit the "caller" 
party's communication through the merchant intermediary to the account of the 
"receiver" party. 

The merchant intermediary encrypts or keeps secret from the "caller" party the 
address or location of the "receiver" party's account or address, formats the caller party's 
communication or transmission, transacts or processes the "caller's" payment or transfers 
rendered, transmits the "caller's" communication to the account of the receiver, and 
accounts to and compensates the Receiver" pany for participating in the system or for 
downloading a caller's transmitted communications. The merchant intermediary takes 
measures to authenticate the identity and associations of the receiver party before any 
communication or payment is released to the "receiver party". 
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The receiver is credited or compensated when the receiver's account or address is 
accessed, the receiver's identity is confirmed by the entry of a security code established 
with receiver party, and the receiver or the receiver party's agent downloads the callers' 
communication from the receiver's associated account or when the receiver otherwise 
directs the communication to be sent or directed. 

The system and method enables the receiver party to receive compensation for 
graining others the right to transmit communication to an account associated with the 
receiver party (whether or not die receiver party views or responds to the caller's 
transmission or communications), to profit from their fame or renown in a unique or 
additional means, to offer personalized access to those caller parties with sufficient 
interest or finances to pay for the right to transmit communication, to generate revenue to 
cover the associated costs of communicating with others, to develop and to address those 
caller parties interested in the receiver, to offer a public means by which the public may 
access them, and to receive communication or information they may not otherwise 
receive. 

The "caller" party benefits from financially supporting the "receiver" party, 
benefits from some degree of assurance that the caller's communication will be 
transmitted to an account that is authentically associated with the "receiver" party, and 
benefits in that the "caller" party will only be billed or charged when or if the caller's 
communication in the Receiver's" account is downloaded by the "receiving" party or at 
the receiving patty's direction. Because the famous or known party is financially 
compensated, the caller has more reason 10 believe thai it is more likely that the famous 
or renown party will view the caller's transmission and potentially respond. 
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The general public benefits from gaining access lo persons whom the public 
might otherwise not be able to access, from the opportunity or means to make potentially 
smaller transactions or transfers, and from using a system that addresses current market 
failure in addressing oiher parlies, high transaction costs, and lack of information or 
organization. 

The system and method is not limited to "e-mair and has application, to 
all areas of communication or Transmission including voice, video, audio, interactive 
television, auctions, radio, telecommunications, paging, wireless communications, the 
internet, internet chat, two-way cable service, broadcasting, and satellite communications. 
The system and method have application whenever 2 or more devices or means 
communicate or transfer data by means of a network, through transmissions, or through 
an intermediary device or means. 



CLAIMS 



The claims 

1. A method for facilitating communication in which one party pays a fee or bears a 
cost to transmit a communication to another party, comprising: 

a merchant intermediary who: 

i. establishes an interface, site, identifier, or network presence on one 
or more networks or devices; 

ii. establishes identifiers, channels, codes, e-mail addresses, web site 
addresses, storage accounts, or other repositories, or pass-through 
accounts, addresses, sites or means; 

iii. establishes unique sites, accounts, or addresses for unique receiver in 
which the merchant intermediary may segregate or pass through 
transmissions directed to a specific reciver, account, or address 
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iv. establishes a means for users to locate the address or account of a 
specific receiver; 

v. provides services or means to allow fans to create, to format, or to 
direct communications or transmissions, 

vi. provides services or means to allow callers to pay for, lo license, or 
otherwise to compensate the merchant intermediary or the receiver, 

vii. charges callers or otherwise processes financial transactions or 
transfers associated with a caller's buying the right or the 
opportunity Lo iransmil communication to a specific account 

viii. authorizes or accounts for fees, revenues, costs, and other items; 

ix. transmits, stores, holds, or distributes communication to recivers or 
to an account or address or location associated with receiver; 

x. compensates or pays receivers for his or her or their participation. 



A recipient of communication ("Star" as in rock star) who; 

i. Agrees to let others transmit communication to an account associated 

with the Star's name or name and likeness for a fee or for other 

compensation or benefits; 
An inilaior of communication ('Tan lT as in rock fan) with a television, 
computer, phone, or other device with access to a network who; 

i. Desires to communicate with another person, organization, or entiry; 

ii. Finds the appropriate network interface on the merchant 
intermediary site, network presence, or other location for the purpose 
of transmitting communication to die star; 

iii. Constructs a communication; 

iv. Pays a fee or bears a cost or otherwise compensates directly or 
indirectly the merchant intermediary or the star for the opportunity to 
transmit the oemmunciation; 

v . Tran $m i Is co m m u n i ca t i o n to th e star. 



The present invention allows a fan with a television, computer, or other 
device and access lo a network lo search a server or other database including 
hypertext links or other connecting or associative means or mechanisms of 
intellectual property in electronic or digital form; to find and co select the 
desired intellectual property; to establish a legal contract or license 
agreement on the terms of use of the intellectual property and the price or 
cost; to purchase or to license rights to the intellectual property; to pay a 
usage fee or debit an account or utilize a subscription or to view advertising 
or bear some other form of payment, cost, charge or combinations thereof; to 
transfer the intellectual property to the Fan's computer, television, or other 
device for temporal, licensed, or permanent use; and to use a copy of the 
intellectual property consistent with the terms of the license, contract, or 
agreement. 
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a browsable or searchable database of potential recipients, 

2. 

3. bcar^ a cost, or otherwise creates value for another 



establishes a browsable, searchable, or identifying interface which could represent a database of 
potential Star recipients or a specialized frame, page, window, or code which may appear 
associated with another page, window, or context and which may be descriptive of a particular 
individual, organ ii&aion, or entit> and allows a Fan access to transmit communiation for a fee; 
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BEFORE THE UNITED STATES 
PATENT AND TRaDHMARK OFFICE 



In re the Patent Application 09/776,498 



DECLARATION OF JOHN MICHAEL 
JENSEN, INVENTOR AND APPLICANT 
IN SUPPORT OF PATENT 
APPLICATION 09/776,498 AND 
RELATED APPLICATIONS 



J 



EXHIBIT 13 



Background of the Invention 
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A method and system to enable, to organize, to facilitate, and to 
transact communication:; for a fee or cost over a network 

ABSTRACT 

The present invention is a method and system for enabling, 
organizing, and facilitating the tt ansmission of communication 
for a fee or cost over a network such as the Internet. 

FIELD OF THE INVENTION 

This invention relates to electronic commerce, financial 
transfers, and communications or transmissions over a network. 
Specifically, this invention relates to information processing 
methods and systems for enabling, organizing, marketing, and 
selling communication transmission services via the internet or 
other interactive network. 

APPENDICES 

Included as Appendices A and B are documents that 
illuscrate a preferred embodiment of the invention. These 
materials form part of the disclosure of the specification. 

BACKGROUND OF THE INVENTION 

One problem is that there is no organized method or system to enable a 
member of the general public ("caller party 1 ' or "fan") with network access to transmit 
communication over a network to an account or address associated with a receiver party 
where the receiver party charges the caller party (or another party) a fee or cost in 
exchange for the receiver parly's time, advice, answer, right of access, retention, grant of 
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rights to the caller party to allow caller party to transmit communication to the receiver 
party, or other rights, opportunities, material, or advantage granted by receiver parly to 
caller party . 

For example, no system or method currently enables a caller party with network access to 
pay a fee to transmit a communication over a network to a receiver party where a part of the 
caller party's fee or cost benefits the receiver party. As a corollary, no system or method currently 
enables a receiver party to charge a fee or cost to another for the right to transmit communication 
to the account or address ora receiver party such that the receiver parly benefits financially. 

Many potential transactions and communications fail to be consummated or transmitted. 
Examples include current situations where a lawyer or accountant will only answer a question or 
read a communication if he is paid to do so. Another example is a situation where a caller party 
will pay to transmit a request for u recommendation for a financial portfolio or stock but where 
the financial planner or broker will provide his service or answer only if he is compensated for his 
recommendation. Another example is a situation where a caller party would pay to transmit a 
request for technical assistance or support but where the technical support system will supply an 
answer only if it is compensated/Another situation is where a caller party will pay to transmit a 
request for a psychic reading or horoscope forecast. Another example would be a situation where 
a fan will pay to transmit communication to a famous athlete, rock musician, or fashion model. 

Secondly, there is no method or system existing to adequately price the right to transmit 
communication over a network to the account or address of a receiver party, such as for example 
a publicly known or famous party such as a celebrity or famous athlete. 

Problems can occur in situations where without a threshold cost to the "caller" party, too 
many Caller parties would transmit too much communications such that the receiver party is 
overwhelmed. Particularly, a receiver parry would ue ovewhlemed if he is not financially 
supported or compensated for his efforts. In many cases, a receiver party would not provide an 
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address or account for the public to access. A receiver party currently has no direct financial 
incentive to receive these communications. 

Currently a party in the general public ("Fan** or "Caller 1 ") who already has network 
access may iransmit as many emails as he wishes of whatever length that he wishes without 
additional cost. While increasing the amount of communication and reducing costs is beneficial in 
most cases, in some cases, this basically unlimited transmission right can negatively effect a 
"receiver parly" or create market failure because the receiver party can be overwhelmed by the 
amount and length of the communication. In some cases, there is a market failure where a Fan 
does not have to pay to transmit a communication and where a receiver party is not compensated 
to cover the receiver party's costs or Lime associaied with receiving or processing the 
communication. In that case, a receiver party may choose to not provide a publicly accessible 
network account or address. In this situation, some valuable communication is doubtlessly lost, 
not attempted, or not completed. Because there is simply an excess demand by caller parties for 
transmission at no cost and an inadequate supply of receiver party's lime, attention, or other 
resources to devote to the task, many of these transactions or transmissions will likely not occur. 
A mechanism thaL would price the right of transmission would address these supply-demand and 
misallocation issues and provide incentive or benefits to the receiver party to increase the supply 
or resources devoted to processing the transmissions or lo instituting a publicly addressed account 
or address. 

It is possible thai pricing a currently free commodity or pricing a currently nonexistent 
commodity may reduce the caller party's demand to transmit communication and thereby 
theoretically reduce the amount of communication lhai would have occurred if the commodity 
remained free. But this objection is unrealistic because many receiver parlies currently do not 
participate in receiving transmissions because they are not compensated. Therefore the actual 
current level of communication is greatly reduced from what would be an optimal level. 



3 
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Additionally, just as a 32 cent stamp will likely not dissuade a person from mailing a 
letter if he considers it important enough, a charge for particular communications will likely not 
dissuade those who consider the communication important enough from transmitting even if there 
is an associated fee or cost to the caller or sender party. In fact, the threshold cost or fee may 
serve to focus the caller party's attention on the communication and make the expression more 
concise and better written. If so, the more important issues may surface more readily and be more 
clearly in focus. Additionally, the objective of compensating receiver parties for their efforts will 
encourage more receiver parties to participate and to devote more resources to receiving 
transmissions and thereby increase the amount of communication. 

In ihe preferred embodiment of the preseni invention, the stage when the caller party 
incurs a cost or fee occurs at the stage of the caller party's transmission ofthe communication 
even though the cost or fee may be additionally associated with rights Or other advantages 
conferred on the caller party at a later or subsequent time. For example, the present invention 
addresses situations where for example the receiver party may charge the caller party or another 
party for the right for a caller to transmit a communication to the receiver party's account, for 
downloading the caller's communication, for reading or viewing the caller's communication, for 
considering the caller's communication, for responding to the caller's communication, for 
providing a content or material response to the caller's communication, or in other similar 
situations but the charge or fee to the caller parry is incurred at the time or location when or 
where the caller party initially agrees to transmit the communication. 

Thirdly there's a problem where a receiver party is unable 10 exploit their fame or renown 
in ait efficient, profitable, or timely manner. 

Realistically, the general public's attention span and 
interest is fast-changing and .fickle . Many stars' fame or renown 
is fleeting. The window of maximum financial exploitation of 
their fame or notoriet/ can be short. Having an additional or 
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efficient mode to exploit fame during the Lime period of its 
greatest public exposure will likely optimize the profits chat 
can be derived from a star's renown, notoriety, or fame. 

Receiver parties exploit their fame in many ways including endorsing products or 
services, making personal appearances, appearing in products or media or advertising, appearing 
in entertainment vehicles, or otherwise exploiting for profit their talents, services, name, likeness, 
or ihc public interest in them. 

One problem with celebrilies appearing in or endorsing products is that often it takes a 
significant amount of time to develop* manufacture, advertise, distribute, or make publicly 
available products or services. This lag lime will in many cases reduce the value of the receiver 
party 's fame or renown as well as reduce the financial benefits the receiver party may receive 
from the endorsement or affiliation. Endorsing or affiliating with products may not be the most 
profitable mechanism to exploit a receiver party 's fame. Additionally, the product or service 
itself may not de desirable and may in Tact damage the receiver party 's reputation or fame. 
' v Many Stars are unable t:o profitably receive communication 

from parties in the general public ("Callers" or "Fans") . Many 
stars or star's representatives have or support fan clubs which 
provide fans for a fee or for free a selection of information, 
products, or other items for sale- As such, Stars have had few or 
no direct methods to be compensated for receiving transmission of 
communication . 

Fourthly, there is a problem where members of the general public ("Fans" or "Caller" 
panics) can not locate an electronic or network address or account authentically associated with a 
receiver party such that the Fan has no reliable means to direct transmissions to the receiver party 
(or "Star"). Many stars are unable to make available to the general 
public an account, location, or address because the cost of e- 
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mails is basically zero to a fan or caller who has network 
access, the fan or caller would likely be encouraged to trasnmit 
many communications of great length. This leads to an impossible 
situation for a Star because the star can not possibly view or 
read an unlimited amount of messages, 3n many cases, a star will 
most likely choose not to have a publicly accessible location, 
address, or account with which to accept communication from the 
public. This system failure and the Star's reluctance to accept 
e-mail communications from the public is based in part in the 
Internet's or network's failure to develop a mechanism to 
appropriately price the right to transmit communication to Stars 
or other receiver parties. 

For example, some fans may have wanted to write and 
transmit an electronic message of encouragement to an Olympic 
athlete but the fan was. unable to locate an address or account 
that was authentically associated with the Olympic athlete. Some 
fans may have wanted co send money or provide financial support 
to the athlete but there was no mechanism, system , or method to 
satisfy this demand. The Olympic athlete who desires to receive 
communication and compensation must, also limit the amount of 
time, effort, and communication involved to an acceptable level. 
Charging a fan a price to transmit communicate may filter out 
those Fans or Caller parties who do not sufficiently value the 
communication at the same time it enables more communication from 
those parties who value the communication more, are more excited, 
interested, involved, financially able, or other characteristics. 
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Fifthly, there is a problem, where traditional revenue streams like the retail sale of music 
CDs is perhaps diminished by the exchange of digital music file over the Internet, Receiver 
parties, particularly musicians, want to be able to make use of the benefits of a network such as 
the Internet as a revenue stream but have not yet discovered a means to enable them to profitably 
do SO. Enabling receiver parties to profit from receiving transmissions of communication from 
their fans will provide a new and additional revenue stream that may benefit the receiver party 
and may enable the receiver party to use a network for financial profit. 

No method or system currently exists to compensate famous 
or publicly renowned individuals or entities for granting others 
the opportunity to transmit electronic communication to an 
address, account, or location associated with a Star- 
Sixthly, Receiver parties need a personalized and cost effective means to control their 
image, to interact with fans, to make their work or thoughts known, for fan-base building, and for 
cultivation of their public persona. Using traditional media such as television, advertising, 
infbmercials, and magazines ads can be expensive and unfocused. In televisions and magazines, 
often too much information is distorted in the traditional media, the receiver parties* depictions 
are often out of the receiving parry's control. Often a receiver parly desires greater control over 
the public depiction of his or her person, name or likeness. 

Many or even most famous or publicly renowned parties are unable to efficiently 
advertise himself or herself, to gam control of their image, to communicate their individual 
beliefs, and to attract potential fans to learn more. One way of attracting fans has been to appear 
on game shows, on the radio, on talk shows, or in oiher media which can be limited, uncontrolled 
by the famous or publicly renown parly, and can have adverse effects, 

In many cases, the famous or publicly renown party lacks the resources, time, and 
expertise needed to create a public venue for communication, set-up billing and financial 
transaction processes to pay for h. Or otherwise engage in a business, especially if the volume of 

7 
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communication to the famous or publicly renown parly is either very high requiring a great deal 
of lime and resources, or very low requiring significant overhead and computer costs for few 
revenues. 

For example, it would not be practical for an Olympic 
athlete to prepare a network presence during the Olympic period 
when the athlete is competing and most well-known which would 
authenticate credit card transactions, processed payments/ 
accounts for transactions, and store messages. The network and 
computer programming overhead is too significant/ the timing to 
-set -up the site too lengthy, and the time period of fame too 
short to make a feasible business proposition and still lead the 
life for which he or she is famous or renown. 

Seventhly, receiver parties need a means to authenticate their identities to fans over a 
network. Receiver parties need io be able to be associated with a mechanism that provides Fart 
with a certain degree of reassurance that the communications that they transmit will be directed to 
an address or account that is assoc iated with the authentic receiver party or organization. 
Currently, there are too many k *fake" sites, unauthorised fan sites, and others who wish to profit 
from a receiver party 's name or likeness without being authentically associated with receiver 
party. 

Eighthly, there is less than an optimal amount of interaction or information exchanged 
between receiver parties and Caller parties. Receiver parties want io be able to personally interact 
with caller parties on an informed basis. Caller parties want to interact with receiver parties. 
There is currently no timely cost-effective mechanism thai increases the chances of processing 
The communication so that desirable personalized communication will be exchanged in both 
directions. 
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Ninth, receiver parties need lo proiect iheir privacy. They need to be able 10 control how 
others communicate with or access them. 

Tenth, the organization and development of the market for personalized communication 
or transmission of communication is stalled without a mechanism to price, to develop, and to 
organize the transmission of communications in which one party pays a fee or bears a cost which 
directly or indirectly benefits the receiver party or the receiver party's assignees. 

1'he system and method of the present invention is more valuable and useful than just a 
-'pay-per-emair service. The real power and usefulness of the system and method is that present 
invention focuses consumer demand so that resources can be efficiently allocated, uses a 
network's ability to inform and direct, organic markets, provides cost-effective services, 
reduces transaction costs, organizes information, and funnels demand. 

Eleventh, too little quality communication is exchanged currently and too much 
unconsidered communication is misdirected or poorly directed without a mechanism to channel 
and focus the communication. 

Twelfth, caller parties or Fans are entitled to feel that they have received something 
tangible or of value for iheir funds. One problem is providing value to "caller parties" in addition 
to the value of the opportunity lo cransmit communication lo the account or address of the 
receiver party. In some cases, Fans may pay lo transmit communication bul do not receive a reply 
or are unsure of whai they receive in return other than a chance that someone else will view their 
communication. This problem can be addressed by providing an additional benefit or 
consideration in return for the caller's paying for the right to transmit communication. For 
example, the caller party could also receive a response or an authenticated unique response that 
will in some way have value as a collectible or other good or material. The return communication 
could be a graphic, photo, electronic signature, uniquely modified communication, or other 
transmission or communication that supplies a value in return for the caller's payment of a fee or 
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cost even in situation where the receiver party does nol personally read or return personalized 
communication to the caller party. 

Lastly, many smaller transactions do not curremly occur because oFthe transaction costs, 
inadequate information, and inefficient market for smaller transaction. These transactions would 
be beneficial if they occurred. The system and method of the present invention provide a 
framework for facilitating many of these smaller transactions and thereby increase the amount of 
desirable communications or transactions, decrease costs, improve the quality and amount of 
information available, and provide value to society. 

They are significant economies of scale to be found in large centralized communication 
transmission services as disclosed in the present invention. If these economies of scale prove 
correct, then the method and system will facilitate increased communication, increase knowledge, 
and enable parties to learn or hear things that they would not otherwise know or hear. For 
example, It is likely that a significant majority of famous or publicly renown persons could not 
operate individual network sites which involve payment or compensation and have those 
businesses prosper because of the high overhead costs and market in efficiencies of small or 
diffuses sites. 

The present invention solves these problems and more. 

Present; Invention Solves Problems 

The present invention is a method and system for enabling, 
organizing, pricing, selling, transacting, and facilitating 
communications for a fee or cost, in essence, the present 
invention can function as an organizer, marketer, market maker, 
broker,- salesman, sales venue, or an endorser or verification of 
communication to accounts or address associated with receiver 
parties, including famous or renowned parties. 
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With trie increasing popularity oi ch& Cncemet and Lhe World Wide 
Web, iL has oecomo more common for caller parties or "fans" to wane to 
personally communicate wii.h receiver parties or "Stars". "Stars" 
increasingly want to exploit ch-a Internet as a new or Additional revenue 
Stream. Currently theie 1..-5 no merchant or service to organise this 
mackec and address these demands. 

The present invention offers the caller pariy or Fan an opportunity to transmit communication to a 
location or account that is verified to be one associated with the Star, a chance thai ihe Srar will read or 
view the Fan's communication, a chance that the Star will personally respond to the Fan's communication, 
and an opportunity for the Fan lo financially support or compensate the Star. 

The "caller" party benefits from financially supporting the 
"receiver" party, benefits from some degree of assurance that the 
caller' 9 communication will be transmitted to an account that is 
authentically associated with the "receiver" party, and benefits 
in that the "caller" party will only Joe billed or charged when or 
if the caller's communication in the "receiver's" account is 
downloaded by the "receiving" party or at the receiving party's 
direction. Because the famous or known party is financially 
compensated, the caller has more reason to believe that it is 
more likely that the famous or renown party will view the 
caller's transmission and potentially respond. 

The "star" or "receiver" party benefits because he or she 
is enabled to receive electronic communication that a Star may 
otherwise not receive, to determine and to set a price for 
transmitting communication to the Star, to sell and to market on 
a larger scale the right to access the Star, to receive 
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compensation for receiving communi caLicns or participation, to 
exploit a new revenue stream, co return communicate with select 
Fans if the Star desires, to deveiop and to address a Fan base, 
and to more easily and more directly profit financially from the 
Star's fame, public attention/ or public inquiries. 

The present invention- of f er a Star a potentially 
substantial new revenue stream whicn could more than cover costs 
associated with receiving the communication, increase the amount 
of information or personal communication a Star has with his or 
her fans, and compensate or reward the Star for their fame, their 
participation, or cheir efforts. 

The general public benefits from gaining access lo persons whom the public might 
otherwise not be able to access, from the opportunity or means to make potentially smaller 
transactions or transfers, and from using a system that addresses current market failure in 
addressing other parties, high transaction costs, and lack of information or organization. 

The system and method is not limited to ^e-mail" and has 
application, to all areas of communicauion or transmission 
including voice, video, audio, interactive television, auctions, 
radio, telecommunications, paging, wireless communications, the 
internet, internet chat, two-way cable service, broadcasting, and 
satellite communications. The system and method have application 
whenever 2 or more devices or means communicate or transfer data 
by means of a network, through transmissions, or through an 
intermediary device or means. 
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SUMMARY OF THE INVENTION! 

The present invention is a method and system for enabling, 
organizing, facilitating, and transacting the transmission of 
communication over a network such as the Internet for a fee or 
cost . 

The present invention enables a "caller" or "Fan" to 
transmit communication over a network to an account or address 
associated with a receiver party such as movie star, professional 
athlete, known individual, related entity, or other known party 
("Star") for a fee or cost paid or born by the fan* 

The present invention enables Fans to locate an 
authenticated account or address, to transmit communication over 
a network to a location or account Lhat is verified to be one 
associated with the Star, to pursue a chance that the Star will 
read or view the communication, to pursue a chance that the Star 
will personally respona, and to financially support or compensate 
the Star, 

More specifically, the present invention provides a system 
and method to enable parties in the general public with network 
access to visit the network presence site or location of a 
merchant intermediary. On the network presence site or location 
of the merchant intermediary, the "caller" party may locate the 
proprietary address or account of a publicly renown or famous 
party, compose or format a message, pay a fee for the opportunity 
to transmit, and then transmit tne communication to an account or 
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address through or within the merchant intermediary's system that 
is associated with the Eamous or publicly renown person. 

The fan pays for Che opportunity to transmit communication 
to a location or account thai, is verified to be one associated or 
connected with the Star or entiny. The Star in turn receives a 
portion of the fee. 

The system and method include an merchant intermediary with 
a network presence that enables a "caller" party who has network 
access to locate an account or address associated with a specific 
Xt rece.iver" party, to compose or to format a communication, to pay 
a fee or bear a cost for the right or opportunity to transmit 
information or communication to the designated "'receiver", and to 
transmit the "caller" party's communication through the merchant 
intermediary to the account of nhe "receiver" party. 

More specifically, the method and system include a merchant 
intermediary with a network presence that engages Stars to 
participate, provides £tars with secret proprietary accounts and 
electronic addresses, organizes a network accessible searchable 
database of available Stars as well as the price of transmitting 
communication to a Star, advertises and manages the network site 
or database to draw visitors and focus attention, establishes 
accounts for payment by the Fan, establishes a legally binding 
agreement with the Fan, provides Fans means or form in which to 
communicate to Stars, processes Fans payment and authorizes 
financial transactions, stores the message for the publicly 
renown or famous party, delivers Fan's communication to the 
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Star's account for Star's access, optionally processes 
communication for easier management or viewing by Star, accounts 
and paya for fees and costs, and compensates Stars for 
participation or by arrangement or for downloading the 
communication . 

The merchant intermediary keeps the exact location or 
address of the famous or publicly renown party secret from the 
"caller" party such that the ^caller" party does not learn the 
address or account and can only access the account or address for 
a fee through the merchant intermediary. 

The merchant intermediary encrypts or keeps secret from the 
"caller" party the address or location of the '"receiver" party's 
account or address, formats the caller party's communication or 
transmission, transacts or processes the "caller's" payment or 
transfers rendered, transmits the "caller's" communication to the 
account of the receiver, and accounts to and compensates the 
"receiver" party for participating in the system or for 
downloading a caller's transmitted communications. The merchant 
intermediary takes measures to authenticate the identity and 
associations of the receiver party before any communication or 
payment is released to the "receiver party". 

The receiver is credited or compensated when the receiver's 
account or address is accessed, the receiver's identity is 
confirmed by the entry of a security code established with 
receiver party, and the receiver or the receiver party's agent 
downloads the callers' communication from the receiver's 
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associated account or when the receiver otherwise directs the 
communication to be sent or directed. 

The famous or renown party participates by authorizing his 
or her name or likeness to the merchant intermediary if 
necessary, agrees to participate in the system, downloads or 
otherwise accesses the communication, and receives compensation. 
The system and method enables the receiver party to receive 
compensation for granting otihers the right to transmit 
communication to an account associated with the receiver party 
(whether or not the receiver party views or responds to the 
caller's transmission or communications), to profit from their 
fame or renown in a unique or additional means, to offer 
personalized access to those caller parties with sufficient 
interest or finances to pay for the right to transmit 
communication, to generate revenue to cover the associated costs 
of communicating with others, co develop and to address those 
caller parties interested in the receiver, to offer a public 
means by which the public may access them, and to receive 
communication or information they may not otherwise receive. 

In the preferred embodiment, the method and sytem 
facilitates fee-based communication of text, audio, images, 
video, voice, graphics, or music in electronic or digital form. 

In the preferred embodiment, the "caller" of the 
communication pays for or bears the fee, cost, or charge 
associated with the communication or associated with the 
opportunity to access or to participate in the system of 



16 



PAGE 96/103 ' RCVD AT 12/10/2008 7:19:04 PM [Eastern Standard Timej * SVfcUSPTO-EFXRF-SflO 1 DN1S:2738300 * CSID:3108205988 * DURATION (mm-ss):14-20 



Dac-1 0-08 04:31pm Frora-B S T Z 



310 820 5988 



T-113 P. 097/103 F-807 



communication. In the preferred embodiment, the "caller" pays 
for or bears the fee, cost, or charge directly through a 
financial transaction such as a per-communication payment charged 
to the "caller" -'s credit card, directly by means of a 
subscription fee, indirectly through experiencing advertising, or 
direccly or indirectly through other means or combinations 
thereof. 

In the preferred embodiment of ihe present invention, the fee, cost, or payment for 
the opportunity of transmitting the electronic communication is made or born by the fan 
as "caller" of the communication. The present invention allows the Star as recipient to 
set or to determine the price of transmitting communication To the recipient. The recipient 
receives compensation for receiving the communication and participating in the program. 

In the preferred embodiment:, the apparatus of the present 
invention includes a merchant web sice which includes a 
controller which lists, advertises, and organizes a Star's 
availability to receive communication and lists a price for rhe 
opportunity to transmit an electronic communication. The 
controller receives, formats, and directs the fan's inquiries. 
The controller establishes an account for the fan, processes 
payment, and authorizes transactions. The controller accounts for 
the fees and compensated the Stars. 

In the preferred embodiment, the merchant web site or 
personalized pages within the merchant web site may also be 
accessed through 3 td party web sites, internet portals, associated 
networks, or other means such that the merchant web site can 
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organize, formalize, or facilitate: a market for fee-based 
transmission of electronic communication/ organize or funnel 
demand for transmitting communication to a particular Star, 
efficiently process and authorize financial transactions, 
efficiently process and organize communication to a Star, and 
efficiently process and account for fees, expenditures, and 
compensation. 

In the preferred embodiment, the merchant web sice will 
offer optional services to a Star. The merchant web site will 
offer fee-based services including editing, culling, organizing, 
prioritizing, or otherwise processing the electronic 
communication so that it would be more efficient, focused, and 
manageable for a Star to view or read che received communication. 

in the preferred embodiment, the merchant web site will 
limit the size and lencjth of the fan's communication to a 
manageable form, generate immediate responses to the fan's 
communication promoting the purchase of additional items related 
to the Scar if appropriate, and otherwise developing a market for 
Star-based merchandising. 

In the preferred embodiment of the present invention, the 
caller party will receive response material. 

For purpose of this discussion, "receiver Party" or "Star" 
is any person, organization, or entity whom another person would 
know, recognize, identify, or address a communication to- "Fan", 
"Caller Party", or "Member of the General Public" is any person 
who knows, recognizes, or addresses a communication to a person, 
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organization, or entity. The term "knew" or "known" should be 
defined broadly and include recognition, identification, 
association, or publication with, to, or by another- A "necwork" 
is any means, mechanism, or process to connect, join, transfer 
information, recognize, or otherwise link two or more devices, 
sites, or locations such that information in whatever form may be 
transferred or passed from one device, site, or location to 
another device, site, or location. 

BRIEF DESCRIPTION OF THE DRAWINGS 

These and other features and advantages of the invention will now 
be described ith reference to the drawings of certain preferred 
embodiments, which are intended to illustrate and noc to limit 
the invention , and in whi ch : 

FIG. 1 is a high-level architectural drawing illustrating the 
primary components of a system that operates in accordance with 
the present invention. 

FIG . 2 is an architectural drawing and flow diagram illustrating 
the network presence site or location of the merchant 
intermediary of the system. 

CLAIMS 
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The claims 



1. A method and system for enaoling communication in which 
one party pays a fee or bears a cose to transmit a 
communication to another party, comprising: 



a merchant intermediary who: 

i. establishes an interface, site, identifier, or 
network presence on one or more networks or 
devices ; 

ii. establishes identifiers, channels, codes, e- 
mai] addresses, web site addresses, storage 
accounts, or other repositories, or pass- 
chrough accounts, addresses, sites or means; 
iii. establishes one or more unique sites, 

accounts, or addresses for unique receiver in 
whic:h the merchant intermediary may segregate 
or pass through transmissions directed to a 
specific receiver, account, or address 
iv. establishes a means for a caller party to 

locate the address or account of a specific 
receiver party; 
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v. provides services or means to allow caller 
parties co create, to format, or to direct 
communications or transmissions to specified 
receiver pari.ies, 
vi. provides services or means to allow caller 
parties to pay for, to assume a cost or 
obligation, to charge or otherwise bill to 
account, to license, or otherwise to 
compensate the merchant intermediary or the 
receiver; 

vii. provides a means to charge caller parties a 
fee or cost or otherwise processes financial 
transactions or transfers associated with a 
caller's buying the right or the opportunity 
to transmit communication to an address or 
account associated with a specific receiver 
party; 

viii. receives or authorizes and accounts for fees, 
revenues, costs, and other items; 
ix. transmits, scores, holds, or distributes 

communication to receiver parties or to an 
account or address or location associated with 
receiver; 

x. compensates oi pays receivers for his or her 
or their participation. 
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2. A method for facilitating communication in which one 
party pays a fee or beaxs a cost to transmit a 
communication to another party, comprising: 



a merchant, intermediary who; 

i. establishes an interface, site, identifier, or 
network presence on one or more networks or 
devices; 

ii. establishes identifiers, channels, codes, e- 
mail addresses, web site addresses, storage 
accounts, or other repositories, or pass- 
through accounts, addresses, sites or means; 
iii. establishes unique sites, accounts, or 

addresses for unique receiver in which the 
merchant intermediary may segregate or pass 
through transmissions directed to a specific 
receiver, account, or address 

iv, establishes a means for users to locate the 
address or account of a specific receiver; 
v. provides services or means to allow fans to 
create, to format, or to direct communications 
or transmissions, 

vi . provides services or means to allow callers to 
pay for, to license, or otherwise to 
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compensate the merchant intermediary or the 
receiver ; 

vii. charges callers or otherwise processes 

financial transactions or transfers associated 
with a caller's buying the right or the 
opportunity to transmit communication to a 
specific account 
viii. authorizes or accounts for fees, revenues, 
costs, and other items; 
ix. transmits, stores, holds, or distributes 

communication to receivers or to an account or 
address or location associated with receiver; 
x. compensates or pays receivers for his or her 
or their participation . 
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